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“Sanicap” 
The Sanitary Cap 


For Mason Jars 


If you use glass jars for any portion of 
your pack you should insist on having 
“Sanicap,” the only sanitary jarcap Proof 
against action of fruit acids. No salts of 
zinc. Costs less than the old. style cap. 


Samples and Prices ‘on 
Application 


American Can Company 


New York Chicago San Francisco 
Loca offices in all large cities 
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National Canned Goods and oe, Dried Fruit Brokers’ Ass’ 
LacuT 


SECRETARY—JAS. M. HOBBS, CHICAGO, 





ILL. 








W. H. NICHOLLS & CO. 


Canned Goods 
Brokers 


35 River St. CHICAGO 








EDWARD P. SILLS 
Packers’ Agent and Broker in 
Ganned Goods... 


42 RIVER ST., CHICAGO 


Correspondence Solicited. 
Liberal Advances on Consignments. 





J. K. ARMSBY CO. 
Wholesale 
BROKERAGE AND COMMISSION 


ee ace Pacific Coast 
Boston Products 
New York 42. River St., CHICAGO 


EMERSON #@ HALL 


OFFICES: 
nee CANNED GOODS 
“Meroe «©6 DRIED FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers In Nebraska and Minnesota. 





SAM BAER & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


©O RESPONDENCE SOLICITED 


34 Wabash Ave., CHICAGO 





fT. J. O'BYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fratts 


42 RIVER ST., CHICAGO 











E. C. SHRINER 6 CO. 


MANUFACTURERS’ AGENTS AND BROKERS IN 


GANNED GOODS AND CAND 


BALTIMORE, MARYLAND 





G. M. AHRONS CO., LTD. 
NEW ORLEANS ‘ 
CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Solicited, 





DALLAS MERCANTILE CO. 
Brokers and Manufacturers’ Agents 


OFFICES 


Jalias Mercantile Co., Dallas, Texas. 
nter-State Brokerage Co., Oklahoma City,0.T. 
nter-State Brokerage Co., So. McAlester, I. T. 


TRAVEL MEN DALLAS, TEX. 





ne Tatman Thompsen Co. 
WHOLESALE 
Brokerage and Commission 
NEW ORLEANS, LA. 


‘Send us your offerings. Cover jobbing points 
in Louisiana and Mississippi. 





Flannery & Hobbs 
BROKERS 


42 River Street, CHICAGO 





WALTER A: FROST & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


———_. 
J 


MOORE-HOLBERT COMPAKY 


BROKERS 
High Grade Food Products 


St.Paul . Minneapolis . Bulut 
and Tributary Points 





E. L. STANTON &CO, 


Brekers and 
Menufacturers’ Agents 


Packers’ Cans, Canned Goods 
Dried Fruits 


310-311 GRANITE BUILDING, ST. LOUIS, Mo, 





GETTYS BROKERACE Co, 
SUCCESSORS Te 
GETTYS & GILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PROBUCTS 


806 SPRUCE ST., ST. LOUIS, MO 





GRIFFITH-DURNEY COMPANY 


WHOLESALE GROCERY BROKERS 


CANNED GOODS A 
SPECIALTY 


San Francisco, Cal. 





SEAVEY & FLARSHEIM 


CANNED GOODS 


Kansas City, Mo. St. Louis, Mo. 
St. Joseph, Mo. Omaha, Neb, 
St, Paul, Minn, Wichita, Kan, 


Cover All Jobbing Centers Adjacent to Above 





FULTON GORDON 


Manufacturers’ Agent of all kinds of 


Canned Goods, Dried 
Fruit and Nuts 





Correspondence Solicited 


5 WABASH AVE, CHICAGO 


Louisville, Ky. 3 


Room 45 American 
National Bank Bldg. 
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Canned Goods Brokers and Commission Houses 











———— 


INDIANAPOLIS, IND.. Majestic Bldg. 





THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


CHICAGO, ILL., 53 River Street 








BAKER & MORGAN 
CANNED GOODS 
BROKERS 


ABERDEEN, MARYLAND 
OUR SPECIALTIES 


CORN AND TOMATOES 





PICKRELL-CRAIG CO. 
BROKERS 
Canned Goods, Dried Fruits 


201-202-203 KELLER BLDG. 
LOUISVILLE, KY. 





ROEMER & CO. 


Packers’ Agents 


and Brokers in 


ZANESVILLE, OHIO 


Correspondence Solicited 


B. F. MOOMAW CO. 


SUCCESSORS TO MOOMAW-HORTON CO. 
ROANOKE, VA. 
Brokers in Canned Goods, Cans, 
Labels and Shooks 


Our Territory: Southern and Middle 
Western States 
Correspondence Solicited 


CANNED GOODS|———---- — 


H. F. DONLEY Co. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 


Cover Jobbing Points: Nebraska, Westevn lowa 











Condensed 
Paste 


Powder 


HEAPER than flour paste. Being dry it saves freight 
and can be shipped in mid-winter. One pound will 
make in one minute two gallons of snow-white paste, 
where boiling water or steam can be had. It makes 

three times more PASTE than cold water Paste Powders. 
PRICES: In barrels of about 240 It. - - 6c per Ib. 
=} In 50 and 100 Ib. packages - - Sc per lb. 


Cinnol 


For lacquered and plain white tin. Prevents rust spots and 
does not affect the most delicate colors. Keeps sweet in any 
weather and does not warp or wrinkle the paper. The BEST 
paste for tin in the market. Has to be reduced with 50 per 
cent. of water. PRICE, in casks, - . . 7c per gallon 















THE ARABOL M’F’G CO. 
100 WILLIAM STREET, NEW YORK 























CHAS. D. PALMER 


PALMER BROS..,Inc. 


WHOLESALE 
MERCHANDISE BROKERS 


AND MANUFACTURERS’ AGENTS 
202 Trust Bldg., Dallas, Texas 


FRED N. PALMER 





Fifteen Years’ Experience in This Territory 
We cover all Jobbing points in North, East, 
West and Central Texas 





Fort Worth Office: Claude Van Zandt & Co. 
































Farnum Brokerage Co. 


(INCORPORATED) 


Merchandise Brokers 


Kansas yarns Mo. 





We sell canned ar and i 
Have our own warehouse. New ac- 
counts solicited. Particular attention 
given to the introduction of new goods. 


Write to us. 
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Latest Improved Lock Seam Body Form; 
HIGH SPEED AUTOMATIC Pat. Nov. 19, 1901 a 


Pat. June 30, 1905 Machine, with Soldering 


CAN MAKING MACHINERY ‘guate: ) Attachment 


Capacity not less than 50,000 perfect bodies in ten hours—formed perfectly round, uniform in diameter and free from 
breaks or ridges around the body, thus insuring a large saving of solder in floating on the tops and _ bottoms. 


STEVENSON & COMPANY, 601-7 S. Caroline Street, Baltimore, Md. 























Sanitary Can Lock and Lap Seamer “'™ SO DPNSS ATTACHMENT 


PATENTED 
This is our new improved “Sanitary Can Lock Seamer’’ which makes a Lock and Lap seam and is used with great success on fruit cans. 
As the above cut shows, we solder the body from underneath, which places the solder on the outside of the body only; the inside being kept perfectly clean. 
The body is notched, edged, formed, acid-soldered and wiped, all automatically, at a speed of 50,000 cans per day. 
The range of the above machine is as follows: Smailest diameter, 244 in. x 54 in. high; largest diameter, 444 in. x 5% in. high; floor space, 6 ft. x 16 ft. 
weight complete. 4,900 lbs.; size of drive pulley, 4% in, face x 13 in. diameter; speed of pulley, R. P. M. 350. 


For fon Avply to” TORRIS WOLD & CO. (Inc.) 218-230 N. Jefferson St., Chicago, Ill., U. S. A. 


tion Apply to 
Makers of Nigh Speed Automatic Can Making Machinery, Presses, Dies, etc. Eastern Agents: Hughes & Co., 4 Liberty Square, Boston, Mass. 
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Greater Capacity and Better Bodies a 


“Bliss” No. le Automatic Body Maker 


This machine handles round and square 
work, and covers a wide range of sizes. It 
may on special order be arranged for oval 
and oblong work. It runs without appreci- 
able vibration or noise; no cams; all move- 
ments are of the rotary type. Blanks are 
fed by a suction. The edger is simple and 
durable.' The side seam soldering attach- 
ment operates on every body in a positive, 
economical and uniform manner. 





Minimum capacity 60,000 per day. Write 
inet stating the work to be done and get the 
“Bliss” No. 12 Patented Automatic Body Maker maximum capacity of this machine. It will 

interest you. We build the complete line of High Speed Automatic Can Making Machinery for both 


OPEN TOP AND PACKERS’ CANS 


Send for Catalogue No. 14 


E. W. BLISS CO., 33 Adams St., Brooklyn, N. Y., U. S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


























FOR SANITARY AND 
PACKERS’ CANS 








NO WATER 
NO ATTENDANT 
EFFICIENCY ESTABLISHED 
HIGH CAPACITY 


WRITE FOR FURTHER PARTICULARS 


McDONALD MACHINE CoO. 


Manufacturers 


MODERN HICH SPEED CAN MACHINERY 
AUTOMATIC AIR PRESSURE TESTER 32d AND SHIELDS AVENUE CHICAGO, ILL. 
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Don’t Kick About Low Prices 


Just remember that manufacturing methods improve and 
your competitor is probably using better equipment than 
you; for instance, 


“THE REEVES” 
Variable Speed Transmission 


to regulate the speed of his cookers, fillers, cappers, 
blanchers, conveyors, etc. 








By turning a small hand crank you can increase the 
speed 1 can, 2 cans, 5 cans, 19 cans or more as your help 
becomes more skilled or as the condition of the material 
varies, or, a turn in the other direction reduces the speed. 

You not only increase the efficiency of your plant but 
better the quality of your product. 


Our Catalog tells all about it. Ask for it. 


REEVES PULLEY CO., “toina” 















SPECIAL EASTERN ACENT FOR 
The “‘Sprague”! 
Line of Canning Machinery 


“Hawkins” Continuous 
Capper, Colbert Rotary 
Tomato Filler, Model 
“M”’ Corn Cutter, Corn 
Cookers, Silkers and 
all Machines 
for Canning 
Purposes 


500 Page Catalogue 
for the Asking 
Don't Werry, 
ask me, I'll 
cet it for you 








IF 
TIS 
USED IN 
A CANNING 
FACTORY, 
1 SELL IT. 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, - 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 
















Correspondence Solicited 


My Motto: 
The Buyer Must be Satisfied 























Chisholm-Scott 
Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, General Manager 


FACTORY: SUSPENSte BRIDGE, N. Y. 


Branch Office 
with Sinclair-Scott Company 
Baltimore, Md. 


Operating Patents of 


Cc. P. and J. A. Chisholm 
R. P. Scott 
J. A. Chisholm and R. P. Scott 





Some recent offering in the trade induces us to re- 
mind any prospective user of Viners infringing eur 
patents, which cover all known means of vinin 
green peas, that any bond offered should be perpetua 
and good for at least three times all possible royalty. 
It is not generally understood that the person using 
an infringing machine is liable to three times the 
regular royalty charged by the users of a patented 
article. The expiration of our patents in future, will 
not relieve you from liability while the patents are in 
force. None of the bonds we have ever seen entirely 
protect the customer, Have your bonds inspected 
by a competent attorney. 

















RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave. 
CHICAGO 





SOLDERS 
OF ALL KINDS FOR 
Canners’ Use 


— 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 











Yours respectfully, 
CHISHOLM-SCOTT CO. 































































It is good, but slow and expensive. There 
is always more or less trouble in getting 
good experienced hands to do this class 
of work, and probably when: you need 
them most they are liable to strike for 
higher wages, and you must pay them 
what they demand. Be independent, 
and at the same time save money. An 


Auto 
Tipper 


is always ready to work, never kicks 
about overtime, and does the tipping 
more accurately and with less solder than 
hand tippers. This Auto Tipper was 
expressly designed for use on the Hawkins 
capper and is guaranteed to give results 
satisfactory not only to us, but to you. 








CHICAGO SOLD 


CHICAGO, 


Hand Tippi 























ER COMPANY 


ILLINOIS 




















The Best Continuous Automatic Exhauster. 











HAWKINS UNIVERSAL EXHAUSTER 


View showing top removed 


Any Size and Any Capacity Desired. 
For further particulars address 


SPRAGUE CANNING MACHINERY CO. 


5 Wabash Avenue, OHICAGO 


Furnished 








YOU WEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off veur mi 
RYDER CAN VARKER 


Simple in construction. Easy 
and positive im acttom. Ready 
for first and every can. pe 
ebanges for different grades 
Instantaneous. Adjustment te 
different size cans quick and 
accurate. Equipmert ef type- 
holders and rubber type com- 
Sorted with every machine. 
inimum of ink evaporation 
and type renewals. Mechani- 
cally designed and mecbani- 
cally built. Fully tried eut in 
nine different factories in New 
» York State, season '@8. Perfect 
inefficiency. Lasting im dura- 
‘ bility. Fully guaranteed. 
send for list of users, ‘testimentale, ete. 


S. M. RYDER & SON, “i4G45“ NEW YORK 











SPRAGUE CANNING MACHINERY CO., WESTERN Avenue, CHICAGO 
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The following Advertisement appeared in The Canner during season of 1908. 
Several extracts having recently appeared in the Trade Papers, relative to 
“ QUALITY CAMPAIGN,” we have decided to republish the advertisement in full. 


Better Canned Goods 








MEANS 


More Canned Goods 








Quality Means Quantity 





Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 

Give the consumer value received. 

Make your pack a positive, not a negative influence. 





Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the public to more Canned Goods with better Canned Goods. 
Start right with the right container. 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 
SANITARY CAN COMPANY 





General Offices : FACTORIES : 
FAIRPORT, N. Y. Fairport, N. Y. Indianapolis, Ind. Bridgeton, N. J. 
New York Office : SANITARY CAN COMPANY, Limited, 
447 WEST FOURTEENTH ST. Niagara Falls, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENT 
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YEARLY SUBSCRIPTION RATES 


In the United States, its possessions and Mexico, also Canada, 
$3.00; in the United Kingdom, Europe and ail countries in the 
Universal Postal Union, $5.00, postage prepaid. Single copies, 
10 cents. 





DISCONTINUANCES 


Subscribers over one year in arrears will be dropped in 
accordance with the new postoffice ruling. Orders to discon- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 


Cash with order for firms not rated or with whom we have 
not established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. 





REMITTANCES 


Remittances should be made by Draft, Express or Postal 
Money Order, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send all 
remittances to No. 5 Wabash Av., Chicago, U. S. A. Currency 
mailed is at sender’s risk. 





TIME SCHEDULE 


Time of issue, Thursday of each week. Advertising forms 
close on Monday. Advertising copy should be in by the Monday 
preceding date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 





CORRESPONDENCE 


Correspondence upon all subjects of interest to the trade is 
solicited. In correspondence, writers will observe the woe pen | 
regulations: Communications must always be accompanied wit 
the writer’s name, as no attention is paid to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 
our columns freely. 





Entered as second-class matier, March 21, 1895, at the Post Office 
at Chicago, Illinois, under Act of March $, 1879. 








Some canners know the cost of packing, others 
merely think they know. Which class are you in? 


* 


National Secretary Gorrell wants to make the pro- 
gramme for the Milwaukee canners’ convention the 
best ever, and asks that the trade favor him with 
helpful suggestions. If there is any question you 
would like to have the convention discuss, write the 
National Secretary at Belair, Md., about it. 


The Philadelphia “Grocery World” says: “After 
spending $25,000 in a vain effort to increase the sale 
of canned goods without the aid of the retail grocer, 
the canning interests are now showing some disposi- 
tion to recognize his existence, and even to admit 
that his aid might be of some service in the cam- 
paign.” Then follow some excerpts from an article 
touching on such pleasant sounding matters as 
“friendlier and closer relations” between packers and 
grocers, and “the retailer seems perfectly willing to 
help increase the sale of canned goods.” How dearly 
some of the retail grocery papers would love to have 
a finger in the pie. 


As one of our advertisers (Wescott-Buffalo) said 
in our last issue, “There are plenty of things to can, 
and more are coming to the front each season.” This 
is something canners should think about. We know 
there are packers who don’t want to operate their fac- 
tories all the year ’round, but, on the other hand, we 
know there are others who do desire to keep their 
plants and machinery busy. In other words, they 
wish to make their capital work harder for them— 
and the only way this can be done is by broadening 
the packer’s sphere. What “Wescott-Buffalo” says 
is a fact. “There are plenty of things to can, and 
more are coming to the front each season.” In our 
last issue we referred to the great success of the Burn- 
ham & Morrill Co., with their fish flakes, one of the 
very newest of the new things which have lately come 
to the front. It has been such a success as should 
stimulate the interest and ambition of every cannery 
owner who desires to broaden out and operate his 
plant during a greater portion of the year. All the 
foods which can be successfully and profitably canned 
are not by any means being so preserved; more ar- 
ticles are being added to the list every year, and this 
broadening out process will undoubtedly continue. 
Prof. Duckwall in his Laboratory report in last week’s 
CANNER made some suggestions, including much val- 
uable practical information, in regard to the manu- 
facture or packing of cider and other apple products, 
such as vinegar and jelly. These, certainly, are prod- 
ucts which may easily be brought within the sphere 
of the average canner of vegetables or fruits, and we 
trust that Prof. Duckwall’s extremely interesting com- 
munication was carefully read and _ considered, 


especially by those canners who desire to keep their 
factories running during a longer period than the time 
covered by the canning season for the ordinary veg- 
etables and fruits. 
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Pure Canned Goods. 


Purchase the can with the C in the bottom 


With our four factories our manufac- 
turing and shipping facilities 
are unsurpassed. 
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THE CANNER AND DRIED FRUIT PACKER. 
Canned Goods by Weight. 


CORRESPONDENT of the Philadelphia 
“North American,” a newspaper which has 
taken an even hand with the most sensational 
sheets in the country in blackening the name 
of canned goods, recently contributed some sugges- 
tions regarding the sale of food products by weight, 
including canned goods, saying that “the idea oc- 
curred to me that the general public might feel in- 
terested in the passing of a law to bring about the 
following improvements over existing methods; that 
all necessaries of life, such as bread, milk, eggs, canned 
goods, etc., etc., be sold by weight only.” Speaking 
of the advantages of such a law, the writer believes 
that it would “eliminate the present slip-shod system 
of selling these articles,” and further on remarks that 
“the size of cans used by the large preserving com- 
panies is not always a true index to their contents.” 
Would this party have the grocer weigh every can 
of food he sells the housewife? That seems to be 
his idea, which is absurd, though even if it weren't, 


the cost of living would not be reduced nor “this 
outrageous robbery of the people, of which the “North 
American’s” correspondent speaks, be stopped. Hav- 
ing the grocer weigh each can wouldn’t benefit the 
consumer in the least, because the grocer who gave a 
penny off the regular price when the weighing dis- 
closed a slack-filled can, would assuredly claim the 
right to add a penny when a can was found to be 
extra well filled. The average weight would govern, 
and dealers must have their profit, and price, whether 
based upon weight or measure, will inevitable be based 
upon and regulated by the same standard. 

Besides, any man of sense ought to know that the 
discovery of a can slightly underfilled, wouldn’t be 
proof of the packer’s dishonesty and intention to cheat 
either the grocer or the consumer; it would be slow, 
painstaking, not to say difficult, to perform even so 
simple a task as filling a pail twice over wath exactly 
the same weight of water or other liquid. 





All the Year Round. 


MONG the classified advertisements in this 

issue of THE CANNER is one which we have 

inserted for a Southwestern canner who seeks 

a way “to keep a canning factory running the 
year around with good results, when same is situated 
in a fruit and tomato section, without fruit and veg- 
etables during winter and early spring.” 

We hope that the returns from this advertisement 
will prove satisfactory, because we shall then have 
solved for us an important problem, and out of its 
solution will come greater prosperity for the canning 
industry. 

It may not be possible, in a section of the United 
States, having a climate such as is indicated by the 
advertisement referred to, to keep the wheels turning 
continuously, but there appears to be no good reason 
why canners shouldn’t operate their factories during 
a much longer period of the year than is customary 
with a very large majority of those in this business. 
With few exceptions, our canneries are operated. dur- 
ing a period covering a few weeks only. The balance 
of the twelve months they are idle, doors locked and 


deserted. We know of no other class of manufac- 


turing plants whose machinery is idle so much of the 
time. We believe this condition can be overcome: we 
believe it possible to operate the average canning fac- 
tory profitably during a greater period than most of 
them are now operated; we believe that there are side 
lines which can be added; we believe that the canning 
industry can be broadened, and profitably to those 
whose capital is tied up in buildings and machinery. 
Think, for example, of the great variety of fruit prod- 
ucts on the market! Think, too, of the numerous 
package food specialties which have reached a degree 
of popularity and are being consumed as never before. 

What’s the reason side lines can’t be advantageously 
added, at least so far as a large percentage of can- 
neries are concerned? 


Isn’t this something worth thinking about? Isn't 
it worth all the thought and time it may require? As- 


suredly it is. We trust that the packer in the South- 
west who inserted the advertisement asking for the 
advice of experienced canners relative to a way look- 
ing to the profitable operation of his factory more 
months in the year will be generously responded to. 








VEGETABLES IN GLASS. 

A line of vegetables packed in glass is being pushed 
by Strasbaugh, Silver & Co., of Aberdeen, Md. Baked 
beans packed in this way first came out. Now this 
firm’announces that corn and tomatoes put up in the 
same way will soon be placed on the market. The 
advantages claimed by the packers are that the re- 


tailer and consumer can see the contents of the jar 
and can tell what he is getting. 
W. A. WALLACE & CO. FAIL. 
W. A. Wallace & Co., well known and long estab- 
ished wholesale grocers of Lynchburg, Va., have 
failed. 

















< 
wy Non-Acid 








Used and approved by many of the largest canners in America. $ 


Get your order in now and avoid delay. 


GARDEN CITY LABORATORY, 4134 S. Halsted St., CHICAGO, ILL. 


Soldering Flux 
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Wholesale grocers, as a rule, don’t regard September as a 
good month in which to buy canned goods. It is the time 
of year when nearly everybody is ‘‘waiting to see how 
things are going to turn out,’’ yet in the aggregate the 
jobbing trade’s purchases during the week under review 
have amounted to a considerable business. Actual develop- 
ments affecting canned vegetables have been few in the 
interim; in fact, but one, and that is the firmer feeling on 
tomatoes east. The increased firmness in that direction is 
the direct result of the knowledge that the tomato pack to 
date is decidedly small; also the realization that the season’s 
production of canned tomatoes is undoubtedly going to be 
below last year’s by a goodly margin. 

All reports received by THE CANNER this week have been 
confirmatory of earlier advices indicating a decrease in the 
tomato pack in the tri-states, and a very convincing discus- 
sion of the situation will be found in the letter of THE CAN- 
NER’S special correspondent at Baltimore, published in this 
issue. He states that the pack to date is very materially 
less than up to the same date last season, and quotes a 
conservative buyer as stating that the shortage on the 
peninsul t least cannot be made up during the present 
month. ur correspondent evidently expects the tri-state 
pack to be very much less than that territory produced last 
year, and we are in receipt of private advices from others 
who speak of the vines being much blighted, having very 
little foliage on them, causing the fruit to ripen and presag- 
ing an early ending of the season. One prominent packer 
advises THE CANNER that he expects the tomato packing sea- 
son on the peninsula ‘‘ will be. practically over by September 
20, and says he does not anticipate that the Peninsula will 
turn out to exceed three-fourths of its average pack of 
tomatoes. 


Smail Tomato Pack in Indiana Is Promised. 


Indiana’s pack of tomatoes is estimated by one of the 
largest and best informed packers in that state at probably 
about 700,000 cases, though this packer admits the impos- 
sibility of accurately estimating a tomato pack that is not 
already in the cans. The reasons given by thé packer in 
question are very interesting, and for the information of 
CANNER readers we quote herewith the following portions 
of his letter: ‘‘In the southern part of the state, where a 
great many tomatoes are packed, the crop is in extremely 
bad condition. The rains which they had down there in 
June and July simply drowned out the vines, and they have 
not done any good since. The pack in that section of the 
country will undoubtedly be very short, indeed, although 
that must not be taken as a very large item in comparison 
with last year’s pack, as southern Indiana had an extremely 
short pack last year. In the northern half of the state the 
acreage is undoubtedly quite short, but what acreage there 
is there is looking fairly well, although it is extremely late. 
But with a warm September and first half of October, it is 
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my opinion that it is possible to have a very good yield per 
acre in the northern part of the state. I wrote you some 
few weeks ago that some of the catsup manufacturers hag 
purchased several crops, and that some of the large packers 
in this state would not be packing this year.’’ 

Supplying further details, this authority states that at his 
principal plant, where ordinarily he produces a large pack 
of tomatoes, he will not pack a can this year, and mentions 
two other large packers, one of whom will not pack a single 
case of tomatoes this season, while the second wil] pack 
none at his principal factories, Further, he points out that 
a considerable part of the tomatoes grown by Indiana pack. 
ers will be put into pulp, and this, he concludes, ‘will eyt 
some little figure in the total production in Indiana.’’ 

Tomatoes—The past week has witnessed a gain in strength 
of new packed tomatoes in the East. Baltimore now quotes 
70c f. 0. b. as the bottom price. In the West the feeling is 
about as it was a week ago; 1910 packing tomatoes can be 
bought at 77\4¢ per doz., f. o. b. factory, for No. 3 standards 
but the offerings of new goods by Indiana packers are light, 
indeed, as is to be expected when the canners are unques. 
tionably getting a short pack in that state, which it seems 
certain will show an output this season that will look very 
small as compared with some of Indiana’s packs in the last 
decade. The increased strength noted in the East is due to 
two facts—that up to the present time the canners in the 
tri-state territory have put up fewer goods than they usually 
are able to produce to this date, and because all eastern 
canned goods men are apparently becoming convinced that 
the canning season is certain to close this year with a 
material shrinkage in production as compared with last year, 

We hear $2.25 per doz., f. 0. b. factory, quoted on No. 10 
standard Indiana tomatoes, 1910 packing; also a quotation 
of $1.15 per doz. f. o. b. factory on No. 3 fancy Indiana 
whole packed tomatoes in 5%-inch cans; No. 10 fancy In- 
diana whole tomatoes, f. 0. b. factory, quoted at $2.40; No, 
3 extra standard Indiana tomatoes, 90¢ f. o. b. factory. No. 
10 standard Ohio tomatoes are offered at $2.25 factory, and 
No. 10 standard Michigans at $2.40 factory. We hear $1.15 
per doz. f. 0. b. factory quoted on some No. 3 fancy Mich- 
igan packed tomatoes in sanitary cans, $1.00 on some No, 3 
fancy Ohio packed tomatoes in sanitary cans. 

Corn—Several sales of new pack standard corn have been 
made during the week at 70c per doz., f. o. b. western fac- 
tories, but offerings by western canners are very small. Pack- 
ers are reluctant to make additional sales until they can 
catch up on their orders and be in position to know whether 
they will be able to make full deliveries on their sales of 
futures. A lot of corn is going into cans these days, but it 
it is equally true that many packers made large future sales. 
Indiana packing is offered at 70c f. o. b. factory, likewise 
Ohio packing. Lllinois is generally quoted at 72%¢, although 
offerings are extremely light. We hear of no offerings of 
new pack Iowa corn. The following f. o. b. factory quotations 
on new packed corn better than standard are heard: Faney 
Ohio Country Gentleman, 7744c; extra standard Indiana 
Country Gentleman at 75c; extra standard Illinois corn, 75¢; 
fancy Country Gentleman, Wisconsin and Minnesota pack- 
ing, 85ce. 

Peas—Having satisfied their first requirements, jobbers are 
not actively in the market for peas, but there is, neverthe- 
less, a demand here for suitable quality. A leading broker 
states, ‘‘A pea at around 80c delivered is wanted, and the 
packer who has a decent quality can easily get that figure 
for his goods. This applies to 5s sweets and 4s and 6s 
Alaskas.’’ Canners’ stocks of 1910 packing peas are all 
shot to pieces, consisting now mostly of off grades of 1s, 2s 
and 3s. Fine grades of peas are very closely sold up. 

Asparagus—Shipments of California asparagus are alriv- 

Canned Goods and Dried 


STORAGE rrr, Specieiye Lier 


loans on goods in store. No cartage or switching charges on 
carload lots consigned in our care. Drop us a line for rates 


and further information. 
Seen peta The Kepler Warehouse Co. 
Sey Estabilshes CHICAGO 














and Lake Connections 349-403 N. Water St. 
Warehouses C and D, Insulated Building, 
05-207-209 E. Indiana St. 
































. 











— 
Der 
me 
ad 
ers 


his 
ick 
ns 
gle 
ek 
lat 


aut 


en 
ac- 


an 
er 
of 


es, 
ise 


of 
ns 
cy 
na 
IC; 


THE CANNER AND DRIED FRUIT PACKER. 








Elevating, Conveying and Power Transmission 
Machinery for Canning Plants 
Caldwell’s Helicoid Con- 


MC AAA ADAWBE Al Ql Ag 
veyor, a perfect spiral QVHVEVLVIVCVOVI VD 


with continuous flight, no laps or rivets. Furnished black steel or 
galvanized. 








Standard Link-Belt Conveyor 





Conveyors—Link Belt Conveyors, Spiral Conveyors, Pan Conveyors, Cable 
Conveyors. 

Elevators—Belt and Bucket Elevators with either link belting or flat belt; Package 
Elevators; Elevator Buckets of all kinds. 

Power Transmission Machinery—Shafting, Pulleys and Bearings; Machine 
Moulded Gears—largest list of patterns in existence; Machinery for Rope 
Drive, using wire or Manilla rope. 

Our equipment for supplying machinery in our line comprises the most extensive 

pattern list and the widest range of manufacturing facilitiesof any concern in the line. 





Catalog No. 34 will be sent, express charges prepaid, to anyone interested in our line of machinery. 


H. W. CALDWELL & SON CO., Western Ave., 17th-18th Sts., Chicago 


Eastern Sales and Engineering Office—Fulton Building, 50 Church Street, New York 
New England Sales Office—Oliver Building, 141 Milk Street, Boston, Mass. 
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ing. The Association has withdrawn on mammoth and large 
white, medium green, small white and ungraded. 
Fruits—Offerings in all descriptions, covering California 
peaches, apricots, pears and cherries, so far as first-hands are 
concerned, are on a decidedly limited scale. There is not 
an active demand from jobbers, yet packers are well sold up 
on most leading varieties, and are firm in their ideas, and in 
consequence it seems certain that the market will show 
material gain in strength later on. The entire situation on 
California eanned fruits is strong. Advices to hand this 
week state that it is now practically impossible to get the 
full line from any one canner. About all that one of the 
large canning interests on the Coast has to offer is straight 
pears and straight peaches. Future business is over for the 





The California Fruit Canners’ Association’s quotations, 
f. o. b. coast, on 1910 packing canned fruits are as follows: 

















. Rui : 22 Re 2 
Variety. oo 8 os NES ag ot NG oo 
ox ok oxS o6§ o% ss 62 
Za ZH Zen Zn Zn ZS ZQ 
Apples ....... $1.75 $1.60 $1.40 $1.25 $1.15 $.... $1.00 
Apricots ..... 1.85 1.60 1.30 héaee “ee bbae 
Apricots, pld. 2.15 beet re 1.25 a Annis 
Apricots sliced : ; sue é eee one eane 
Assorted eee acme aha rT odes waits Pee a 
Cherries (R. A.) .. 2.25 2.00 1.35 1.20 1.15 
Ch’r’es (Wht.) .... aes 2.00 1.35 1.20 1.15 
Che'r’es (BIk. .... cess aoe AY .25 1.20 1.15 
Gr’pes (W.M.) 2.00 1.50 1.40 1.00 .90 85 .80 
Peach's (Y.F.) 2.30 2.00 1.70 1.20 1.05 eee eee 
Peach's (L.C.) 2.30 2.00 1.70 1.20 1.05 —" eees 
P’ch’s (L.C.S.) 2.30 2.00 1.70 1.20 1.05 wha hie 
P’ch’s (W.H.) ... : és 1.20 1.05 1.00 oe 
Pchs. (W.H.S) .... eins a 1.20 1.05 ion — 
Pears (B'tl’tt) 2.60 2.35 2.00 1.55 1.35 1.15 1.00* 
Plums (G.G.) ... ange wank ene ewe sae 
Plums (Egg) ae 
Plums (G. D.) 
Pi’ms (D'm'n) 


~ *Peeled. 








_ 
® 
Variety. ote 
-~oOo. 
COgt 
Ameo 
Apples ‘ ‘ ° $. 
TD 9 weed snciene Dt . 4.25 os . ° 
Apricots, peeled..... .... eae 4.50 none 3.00 . 
Apricots, sliced..... ele 5.50 onal iabe 3.00 , 
SEED ans'weeedece ‘ awke nes — eas . 
Cherries (R. A.)... weed 5.25 4.00 oa 
Cherries (White)... ; 6a 5.25 4.00 - 
Cherries (Black).. — diel 5.25 eons nae , 
Grapes (W. M.).... 4.75 4.00 3.00 2.25 2.00 2.25 
Peaches (Y. F.).. 5.5 4.75 3.50 3.00 ree ose 
Peaches (L. C.).. . 4.75 3.50 3.00 aoe ‘we 
Peaches (L. C. S.).. 5.5 4.75 3.50 ialae ods ‘ 
Peaches (W. H.)... naa 3.50 3.00 2.75° ar 
Peaches (W.H.S.). .... i ade 3.50 . géde <a 
Pears (Bartlett).... 6.25 5.75 4.50 2.85 3.00 
Piume (G. G.)...0. bad er weed 1.90 2.15 
Plums (Egg) ....... 1.90 ae 
Plums (G. Drop)... > ass jase mane dea 1.90 
Plums (Damson) ... .... rr asee Te 2.25 1.90 


*Peeled. 








present, excepting for a sort of filling-in business. Repeat 
orders are coming in, as some of the jobbers who bought 
early are replenishing. Other buyers are awaiting shipments. 

Peaches and other varieties of fruit are offering f. o. b. 
Baltimore at the following quotations: No. 3 standard un- 





peeled pie peaches, 65@6714c; No. 10, $2.00@2.10; No, 3 ye). 
low standard peaches, $1.15@1.20; No. 3 extra fancy yellow 


peaches, $1.35@1.50. Red cherries, 2s standards, 65@70e. 
White cherries, 2s fancy, extra syrup, $1.00@1.10; 28 see. 
onds, in water 70@75c; 2s standards, 80@85c. Strawberries 
2s standards, in water 65@70c; 2s preserved, heavy syrup, 
$1.10@1.15; 2s extra preserved, extra heavy syrup, $1.30@ 
1.40. Blackberries, 2s standards, in water, 6214@65e; 35 
standards, in water, 90c@$1.00; 2s preserved, heavy syrup 
$1.25@1.35. Pears, 2s standard, in syrup, 60@65c; 3s stan. 
dards, 75@80c; 3s extra standards, in syrup, 85@90¢; 35 
fancy, extra syrup, $1.05@1.25. Red raspberries, 2s stan. 
dards, in water, 80@85c; 2s preserved, $1.35@1.40. Black 
raspberries, 2s standards, in water, 8244@85c; 2s preserved, 
$1.35@1.40. Sliced pineapple, 2s standards, 85@90c; 2s extra 
standard E. & C., 95e@$1.00; 2s fancy E. & C., $1.30@1.40; 
2s preserved E. & C., $1.40@1.50. 

We hear the following quotations on 1910 packing Mich. 
igan fruits, f. o. b. factories: Blackberries, No, 2 syrup, 
$1.10; No. 10 standard, $4.25. Cherries, No. 2 fancy red 
pitted, $2.40; No. 2 fancy unpitted, $1.10; No. 10 solid pitted, 
$11.00. Gooseberries, No. 2 standard, 85c; No. 10 standard, 
$5.15. Peaches, No. 24%4 unpeeled yellow pie, 75¢; No. 10 
unpeeled yellow pie, $2.35; No. 2% peeled yellow water, 
$1.10; No. 24% peeled yellow 10 degrees, $1.25; No. 10 peeled 
yellow, $3.50. Plums, No. 2% 10 degree syrup, $1.15; No. 10 
standard, $2.75. Raspberries, No. 2 black standard, $1.10; 
No. 2 syrup, $1.30; No. 10 standard, $5.50; No. 2 red stan- 
dard, ; No. 2 red syrup, $1.45; No. 10 red standard, $5.50, 
Strawberries, No. 2 10 degree syrup, $1.40; No. 2 30 degree 
syrup, $1.80; No. 10 standard, $6.25. 

Commenting on the situation on canned fruits, the ‘‘ Fruit 
Grower’? remarks that ‘‘ California canners are about through 
packing fruits, with the exception of peaches and of course 
what few grapes are canned. Some plants are still running 
on pears, but packing in this line is practically over. The 
late varieties of peaches will occupy the bulk of canners’ 
attention from now on. After that tomatoes will be the 
chief interest. The canned goods market, from a sales stand- 
point, rules firm and unchanged, and the general situation in 
this line shows little that is new this week.’’ 

Pumpkin—1910 packing Indiana No. 3 standard pumpkin 
is offered at 50@60c per doz., f. 0. b. factory; No. 10 pumpkin 
at $1.65@1.85 f. 0. b. factory. We hear of offerings of Ohio 
No. 3 and No. 10 pumpkin at the same figures, Old pack is 
practically cleaned up. 

Sauerkraut—No. 3 standard Indiana kraut, 1910 packing, is 
quoted around 60¢ per doz., f. o. b. factory, and we hear 
65c¢ f. o. b. Chicago quoted on spot standard Wisconsin kraut. 

Oysters—The market remains firm on cove oysters, Chesa- 
peake Bay packing being quoted f. o. b. as follows: 1s stan- 
dards, 4 0z., 674%,@70e; 1s standard, 5 0z., 724%4@75e; 2s 
standard, 80z., $1.30@1.40; 2s standard, 10 oz., $1.45@1.50; 
ls lunch, flat tins, 90c; 2s lunch, flat tins, ——; 1s light 
weight, 1% oz., 37144@40e; 2s light weight, 3 0z., 75@80c. 

Pumpkin—New pack pumpkin is quoted at 50@60c f. 0. b. 
factory, new packing 10s at $1.65@1.85 f. 0. b. Old pack 
pumpkin is practically cleaned up in first hands. 

Apples—The South is still packing apples, and Indiana, too, 
is putting up a good deal of this fruit this year, and arrivals 
from these sources will unquestionably have effect in filling 
the hole usually filled by apple packers in Michigan and New 
York state. No. 10 New York and Michigan apples are 
quoted at $2.75 delivered. 

Sardines—Reports from Maine points indicate that the 
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pack of sar lines will be light. An advancing tendency is 
reported, and some of the packers, through their eastern 
representatives, are quoting quarter-oils in key and keyless 
cans at $3.10 per ease, f. o. b. Eastport. On three-quarter 


mustards $2.30 per case is quoted. It is said that, while the 
run of fish on the Maine coast has improved somewhat, the 
packers are finding it difficult to secure the help needed to 
take care of the fish, In the long period of light run the 
fish cleaners and other help at the factories sought other 
employment, and now not more than 50 per cent of a full 
force can be secured. In most cases selling agents of packers 
are refusing to book further orders pending the fulfillment 
of contracts already in hand. The situation that exists will 
be watched with keen interest by the trade. 

Messrs. Strohmeyer & Arpe, New York, commenting on the 
market on foreign packed sardines, say that their advices 
are that the fishing of sardines in Norway is very poor, and 
add that ‘‘ High prices are being paid for the few fish which 
are being taken, and packers are obliged to advance their 
prices for their sardines, and unable to accept new orders 
for the present. In France the catch continues rather poor, 
and very few small fish taken. Prices for the raw fish are 
very high. In Portugal there are no small fish to be had at 
present. si 

Salmon—This item is very firm. Packers cannot make full 
deliveries on pinks. One of the largest concerns on the 
Coast expects to deliver about 75 per cent, and the same 
eoncern will make short deliveries on Alaska red, though 
they will deliver fairly well on medium red salmon. There 
will possibly be this season shipments of chums along with 
medium grades of red Alaska, in order to give buyers the 
benefit of the carload rate of freight. In connection with 
salmon, we give here the following interesting comment by a 
Pacific. coast journal relative to the higher opening prices on 
this year’s pack: ‘‘It is believed that the prices would 
have been fixed higher were it not for the big block of 
salmon which was sold to England from Puget Sound last 
year. One English firm alone, ic is said, bought 400,000 cases 
of salmon last season, and a total of 1,000,000 cases was 
purchased by all the British buyers. These Englishmen pro- 
pose dumping a lot of this salmon back into the American 
market this year, to take advantage of the increased prices. 
They originally had this purpose in mind, it is said.’’ 





'@ Dried Fruit Market 





Raisins are the feature, and fractional advances continue 
of almost daily occurrence. The market on this commodity 
is really on a boom, but for that matter the entire dried 
fruit situation is extremely strong, with the outlook for 
further advances in quotations. Some of the buyers appear 
to entertain at least a small degree of doubt concerning the 
reports of crop shortages in California, but, nevertheless, 
they are watching the situation very closely, and, in fact, 
are very free buyers in a number of lines. 

The market on fancy No. 1 seeded is 6% @7e on the spot. 
On loose, 2-crown, the market is 5% @6c; 3-crown, 6@6\4e; 
4erown, 6144@6%c. Thompson seedless are quoted at 54@ 
5%e, Chicago. 

Prunes—The market is very firm, Santa Claras selling on 
a 5%4e basis, with %@le premium on 40s and 14@1%e 


premium on 30s. Outside prunes are 4@*Xe per Ib. less. 

Peaches—The market is very strong, quotations on the 
spot being as follows: Standard grade, 7@7\%4c per Ib.; 
choice, 744@7%c; extra choice, 8@8%4c; fancy, 8%@9e 
per lb. 

Apricots—Buying interest in apricots has been very liberal 
during the week reviewed, but offerings are extremely light 
and the market very strong. Spot prices are as follows: 
Choice quality, 124%@12%c per lb.; extra choice, 13@13\4¢; 
fancy, 144@14e. 

Apples—The trade has all been showing an interest in 
evaporated apples, which are selling on a strong market at 
the following quotations: Prime, 8c per lb.; choice, 8%¢; 
fancy, 94%4c f. 0. b. Rochester. Apple waste is quoted at $2.00 
f. o. b. western New York; chops at $2.50. 





Pickles and Kraut 











The meeting of the National Pickle Packers’ association 
was held at the Palmer House in Chicago Wednesday, Sep- 
tember 7. The leading members of the association attended, 
and reports submitted showed a great falling off in receipts, 
as the cucumber harvest is still on. Just what the result 
will be no one can tell, but in many places the vines are 
dying. At the very best, not over 50 per cent of a crop will 
be harvested this year. 

The market today on pickles, 30-gallon barrels, 1200s, sour, 
is $6.50 f. o. b. factory; 45-gallon casks, 1200s, sour, $8.00 f. 
o. b. factory. 

Kraut—Recent rains have helped the growing cabbage 
crop very much, and the outlook now is for a large crop of 
this vegetable this year. The market today on 40s is $4.75@ 
5.00 f. o. b. factory. 

Cauliflower—A tew lots of domestic cauliflower are being 
offered at $9.00, 45-gallon casks. Imported cauliflower in 
60-gallon casks is quoted at $10.50 f. 0. b. Chicago. 





| ACanners’ Supplies 








The American Can Company are not quoting for publica- 
tion, but will make prices known on aplication to their vari- 
ous offices or through their traveling representatives. 

The Sanitary Can Company has established 1910 can prices 
as follows: 


Season Prices. Plain. Enamel. 


OAD sos dicchteres ah adcbeaimmhainedon rae ..$10.75 $13.75 
ot SRR ce scoge bias becee eee 14.75 18.25 
No. 2Y2....... stkbsdbdanteeesakediakicsa ae 23.00 
SE cbstindabchasdatiake (aanbenstaaie 24.00 
et eee na ais Peg ciniaih amie 20.00 24.50 
NEE cn sos nhlisinen edd thatiees Wp a eh 22.00 26.50 
Maisie, sc ee A SORTA wees 43,00 53.00 


The Continental Can Company will quote prices on applica- 
tion to their various offices. 

The Wheeling Can Co. will quote prices on cans on applica- 
tion at their Wheeling office. 

The United States Can Company will quote prices on 
standard packers’ cans upon application and quote as follows 
on Sanitary cans: 




















talk the matter over with you. 





LISTEN, MR. PACKER: 


you in selling the output of your factory, who will give special attention to your account. You 
may need other things besides this—but a good, live, interested broker is one of your greatest 
needs and aids to the profitable conduct of your canning business, and you know it. 
Why not get in touch with us? 


W. S. KNIGHT & CO., Chicago, Ill. 


(F. C. WHEELER, Jr., of Baltimore, Manager Canned Goods Department) 


What you need to help you make 
your canning business profitable is 
a broker who will truly represent 


We'd like to 


WE MAKE LIBERAL AD- 
VANCES ON CONSIGNMENTS 

















Plain. Enamel. 
ae GR rey meee ep $10.75 $13.75 
BE cig cinns dd bade neces b4we mee er aheee 14.75 18.25 
hE Per rerrr rere ft 19.00 23.00 
TM.  xcnveetnteegeweneeceaeen 19.50 24.00 
a a ot. ha sh Mh ae rh ee ae 20.00 24.50 
BA Tea ctececcacscoscovccceseeeses 22.00 26.50 
ED is ckwena eis ta diee ad eacne wee 43. 53.00 


Pig Tin—The market a week ago touched 36.15 (on paper), 
and everybody, especially the consumer, was expected to get 
in and help the gamblers play their own game. The con- 
sumer, however, after long years of experience, apparently 
has become wise, and his policy of ‘‘let it alone’’ is about 
right. It doesn’t much matter where the price is nominally, 
if the consumer won’t buy—there is no price, as a matter 
ot fact. 

The week has been one of considerable excitement, but 
prices have dropped materially, and are still pretty high, 
based on legitimate conditions. 

We quote as follows f. 0. b. New York: 


Spot. Sept. Oct. 
og kk rere 35.45 35.35 35.00 
2 MS 2 ares es > pated! «oc eee 

Tinplates—Prices f. o. b. mill: 
Bessemer Steel Cokes. 

Pe rr ore eee ee $3.75 
BARBO (AOD TRS.) 0. ccc ccccccccccccccccccccccscvscuses 3.60 
RS Pree or eer te eee ee 3.55 
RED © BOT) 0 inc hee ccc cece eccssccescccecsoce dees 3.50 


NEW YORK WHOLESALE GROCERS GET LIGHT ON 
NEW WEIGHT ORDINANCE. 

New York City grocery jobbers met with the New 
York Commissioner of Weights and Measures last 
week to obtain from him his interpretation of the 
new city food ordinance governing the sale of food 
products by weight, and to get a definite statement 
thereon. From statements made at the close of the 
meeting by the commissioner and those present there 
is apparently no longer ground or doubt as to what 
may be expected from the new act. The commission- 
er was inclined to let the association make the state- 
ments, but he did say in effect that no matter what 
the opinion of the trade may be he believes that all 
food commodities ought to be and in time will be 
sold only by weight, not only in New York, but 
throughout the country. Mr. Driscoll is of the opin- 
ion that a national law to that effect will be enacted. 
This opinion appears to be shared by members of the 
trade likewise. The sentiment at the last session of 
Congress was strengthened along that line, and the 
most active opponents have since confessed that they 
see only that outcome. 

The New York jobbers at the conference, accord- 
ing to reliable reports, took the ground that they were 
in a peculiar position, since they sold goods only in 
the form that the same goods were sold to them. In 
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other words, by their new ordinance they are between 
the upper and nether millstones, the manufacturers 
and the ordinance, as executed by the commissioner 
being the millstones. From all accounts the commis. 
sioner agreed in this view by stating that his great. 
est work will be with the manufacturers. 

In substance Mr. Driscoll told the wholesalers, it jg 
said, that the law is in the statute books and will be 
enforced by him. But he does not intend to enforce 
it in a manner that will cause a loss of business or 
money to the merchants. For example, he admitted 
that he realized that most of this season’s pack of 
canned goods was completed and he did not propose 
to open the million and one cans of tomatoes, etc 

. ~ J 
that come to market in order to see whether each js 
full weight. On the other hand, he replied to those 
who believed accurate weights impracticable, that they 
can be obtained by proper scales. It is said that ip 
support of this he told of large packers getting the 
weight on lard to within an extremely small fraction 
of the correct figure. 

Some of those present, it is said, brought up tech- 
nical legal points such as concern the freedom of con- 
tract. For example, they asked if they could not un- 
der the ordinance buy, say, 1,000 cans of pulp tomatoes 
weighing 14 ounces each and sell them as such to the 
retailer. The commissioner replied in the affirmative, 
but added that such fine split evasions would in the 
end be remedied by suitable legislation. 

Members of the association present were said to be 
generally well satisfied with the results of the confer- 
ence. The association is not disposed to combat or 
dispute the law, but simply wanted to find out definitely 
the commissioner’s attitude. Mr. Driscoll, the im- 
pression was, settled all doubts of that nature. 

_ The section of the new ordinance forming the sub- 
ject of yesterday’s conference reads as follows: 

Sec. 388. No person shall sell or offer for sale any com- 
modity or article of merchandise in any market or in the 
publie streets or in any other place in the city of New York, 
at or for a greater weight or measure than the true measure 
or weight thereof; and all ice, coke, meats, poultry, butter 
and butter in prints, provisions, and all other commodities 
and articles of merchandise (except vegetables sold by the 
head or bunch) sold in the streets or elsewhere in the city 
of New York, shall be weighed or measured by scales, mea- 
sures or balances, or in measures duly tested, sealed and 
marked by the Commissioner of Weights and Measures or an 
Inspector of Weights and Measures of the said city; pro- 
vided, that poultry may be offered for sale and sold in other 
manner than by weight; but in all cases where the person 
intending to purchase shall so desire and request poultry 
shall be weighed as hereinbefore provided. No person shall 
violate any of the provisions of this section under a penalty 
of one hundred dollars for each offense. 

















Fresh Oyster Cans 


“Snapvise” Slip Cover and “Sealvise"” Friction Top Represent Perfection in Oyster Packages. 
Easily and Securely Sealed. 


Send for Illustrated Descriptive Pamphlet of Oyster Cans. 


Southern Can Company 


Baltimore 
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To the users of 


SANITARY CANS 


During the packing 
season you have no time for experiment- 
ing or delay. Our untiring efforts along this line 
have resulted in the manufacture of a Sanitary Can that meets 
with our customers’ entire approval. 





We rent or sell what we consider the best | 


DOUBLE SEAMER 


on the market and are prepared to furnish same on short notice. 


We have competent men to INSTALL Double Seamers free 
of charge. 


We also carry a full line of REPAIR PARTS. 


The high quality of our Sanitary Cans is established and we 
will appreciate your patronage. 


We also make a full line of STANDARD SOLDERED CANS 
with Solder Hemmed Caps. 


THE UNITED STATES CAN COMPANY 


Oo. C. HUFFMAN, President CINCINNATI, OHIO 
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New Orleans, Sept. 5, 1910. 

EpIToR CANNER: Business continues to improve in a general 
way, and jobbers are getting more liberal in their buying. 
They have held off to the last on some lines, but during the 
past few weeks haye been filling in the gaps and are now pre- 
pared for the fall trade. 

Shrimp is in good demand and packers are having a hard 
time keeping up with the orders. The catch so far has been 
very fair and the quality good, but if we start to have bad 
weather, as is usual at this season, it will curtail the catch 
and the factories will not have any stock left over. The price 
on shrimp remains very firm at $1 for No. 1 f. o. b. shipping 
points. 

Oysters—A fair business has been done under contract on 
oysters at 70c factory for No. 1—4 oz.—for delivery when 
packed. Packing will start in a few days now, and we look 
for a good cemand. 

THE TATMAN THOMPSON Co. 
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Kansas City, Mo., Sept. 5, 1910. 

EpitoR CANNER: With the good crops that have been and 
will be raised in this territory, the wholesale grocery trade on 
the Missouri river has been and will continue to be good. 
Possibly the crops in this entire section have been watched with 
more interest this fall than for a number of years previous, 
the result being very favorable, and business of all kinds should 
begin to show a marked impetus. Of course, it is too early 
for heavy fall buying in some commodities; however, the buy- 
ing has been steady and liberal. 

The short crop of peas in Wisconsin has made a lively de- 
mand for that article, occasioned by the fact that many of the 
jobbers last winter declined to place liberal future orders, 
hence were forced to come on the market and buy spot, and pay 
a premium for so doing. There has been, and is still, a heavy 
demand for cheap peas—more buyers than sellers. Many of 
the peas have been forced out as a ten-cent seller, which will 
necessarily curtail the consumption, as the masses buy ten-cent 
corn, ten-cent tomatoes and ten-cent peas, and when either 
article is forced out of ‘its class the consumption declines. 

Corn is firm, some sales being made, however, in small ways 
and mostly from second hands. Some Missouri tomatoes are 
being delivered, and are selling at 80 to 85 cents, Missouri 














“George, did you read about the firm of canners down in 
Delaware, who hired foreign help, and, in consequence, could 
get no tomatoes? When I read it I looked back 35 years to 
when we husked corn down in Maine. Many a new dress and 
lots of furbelows were purchased every fall with the money 
thus earned. 

“No one in the village was above working in the ‘cornshop’ 
—as they called it then. I, for one, don’t blame the farmers’ 
wives and daughters for objecting, and how much more cause 
they would have had if one of your Sanitary outfits had been 
in the factory.” 

“Go ahead, Mary; 
pusband’s business.” 


nothing like being proud of your 
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river. The frequent and heavy rains that we have had the past 


ten days have retarded the packing for a time. 
early to prophesy the pack in Missouri, however; the prospect 
are good for a normal pack of very good quality. Spot Mar 7 
land tomatoes are still selling at 85 to 8714 cents, first-el é 
standards, Missouri river. as 
Trade conditions on the Missouri river, summed up, are fully 
up to the average, with prospects for a good year’s business 
TRELA, 


It is yet too 





Louisvtlle 








Louisville, Ky., Sept. 5, 1910, 
_ Epiror CANNER: The Louisville jobbing grocers have ep. 
joyed an excellent business this past week. Some of them 
have so much to do that they are working over-time. 

Canned goods are moving freely, such as Southern canned 
peaches, which have just arrived and are now being delivered 
to the retail trade. We find some inquiries for all lines of 
canned goods, and the jobbers are all looking forward to 
having a good business this fall. 

If the repor® current is true, that the Kentucky tobacco hag 
been sold, there will be plenty of money in this section from 
now on, and the Kentucky colonels will be happy for some time 
to come. 

Our Kentucky fair at Louisville commences on the 12th, and 
runs to the 17th, and the program which has been issued ig 
one of the best that has ever been gotten out on all lines of 
exhibit, and Louisville stands with outstretched hands to all 
visitors who will come during fair week, as our merchants have 
ordered in all of their traveling men, so they will be on hand to 
take care of their visiting customers, who expect to come and 
see the fair. FULTON Gorpbon, 


Baltimore a 


BALTIMORE, Sept. 5, 1910. 

Epirok CANNER: Although the receipts of raw tomatoes 
were much larger last week, yet the quantity picked per acre 
from the patches is stili a long way behind what it ought to be 
by the first week in September. Few people really realize 
how short the pack is up to the present. If the buyers were 
to grasp the actual facts there would soon be an advance of 
5e to 10e in the market. They believe, however, that the last 
half of the tomato season will make up for the shortage of 
the first half, but unless all signs fail this hope will not be 
realized. One very conservative operator who is well ac- 
quainted with conditions at country factories not only on the 
Peninsula but also in New Jersey, claims that the tomato 
pack up to end of last week is not more than 40 per cent of 
what it was in the Tri-State territory in 1909, up to the same 
time. He also says that the fruit is not on the vines, so that 
the shortage cannot possibly be made up during September. 

In this connection it must also be remembered that the 
acreage in this territory is fully 30 per cent short of 1909, so 
that it is not possible under the most favorable conditions 




















Would You Dress a Pig in Silk? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly. Why 
not lacquer the can and keep it in harmony with the label ? 
The increased sales will more than pay for the lacquering. 


BARRETT S | servers the Appearance 
LACQUERS Increase the Selling Qualities 


BARRETT’S Lacquers come in attractive colors and 
can be applied with machine or brush. SAMPLES 
and QUOTATIONS on request. 


M.L. BARRETT & CO., 219 Lake St., Chicago, Ill. 


Prevent and Cover Up Rust 
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from now on to have a pack in the Tri-State territory of more 
than 60 to 695 per cent of what was packed last year. 

There is really nothing new to report as to the market. 
Texas and the Southwest continues te buy in fairly large 
blocks and the middle West is buying pretty freely in carload 


lots. It is becoming more difficult each day to place these 
orders at 7c, as so many of the packers will not sell at present 
at any price and most of those who will sell will only take 
orders for cne or two ears at a time. No. 2 standards are 
firm at 50c¢ to 52%2c and No, 10 at $2.10 to $2.20. Buying 
orders received in Baltimore are very large and I look for a 
721%4¢ to 75e market on No. 3 before the end of this week. 
Prospects for corn do not improve as the season progresses. 


There is no doubt at all but what the pack in Maryland will 
be way below the average in quantity. Very few packers in 
this section have any corn to offer, and those few who have 
any are asking 7242¢ to 75e, f. o. b., for it. A number of pack- 
ers in this state who are short on their sales have been buying 
western corn during the last week or two. They took all they 
could get at 65c, f. o. b., and then 67144e¢, and I did hear of 
sales being made the end of last week at 70e, f. 0. b. Taking 
it all in all, [ think the indications point to a higher corn 


market this winter than it was in winter of 1909-10, for last - 


year there was an old earry over stock to get rid of, and this 
vear there 1s absolutely no carry over stock at all. I think 
that Maine style corn bought today at 72%e to 75e will seem 
very cheap next January, when the market is likely to be 90e 
or upwards. 

Rain interfered with peaches last week. Growers could not 
pick on two or three days and considerable fruit rotted in 
consequence. The raw market in Baltimore ranged higher 
than during the previous week. As a result of this the No. 3 
second yellows at 85¢ have disappeared, having been either all 
sold or withdrawn. It is really not easy to find any at 87%4e. 
A few small lots can be purchased at that figure, but sellers 
at 8744e will not book large quantities. If there should be 
much rain this week the mountain crop will be seriously af- 
fected and the available supply for packers will be considerably 
reduced. Several packers are considerably oversold and judg 
ing from present prices of raw fruit they are likely to lose 
money in filling their orders if they are entered at 85¢ or 87%e. 
No. 3 pies can still be bought at 65e, but sellers at that figure 
are becoming harder to find. I look for a 70¢ market on 
pies before September 20. 

There has been quite an active demand for oysters during 
the past two weeks, No. 1, both 4-0z. and 5-oz., being in greatest 
demand. Stocks here are nearly cleaned up and new pack 
will seareely be ready for shipment until last half of October 
at the very earliest. It may be possible for the cove oyster 
packers to get the cysters before that time, but they will be 
so busy on fruits and vegetables that they will not be able 
to touch oysters, even if the supply is here and the market is 
favorable. 

Sweet potatoes are in very active demand for prompt ship- 
ment at 75e. New packing has commenced in a small way, but 
there are only two or three packers who seem willing to 
bother with this line just at the moment. It is difficult for 
packers to get their hands to skin potatoes when peaches and 
tomatoes are available and—to a large extent—Baltimore pack- 
ers have to pack what their peeling hands will work. 

There was a renewed inquiry last week for small fruits, 
strawberries, blackberries and red cherries being most sought 
after. No. 2 standard strawberries are selling at 75c, No. 2 
blackberries at 65¢ to 67%4e, and red cherries at 70¢ to 75e. 
Stocks are very small—much smaller than is usual at this sea- 
son of the year. Very few—if any—of our city packers could 
furnish a cerload of either variety of the small fruits just 
mentioned. Buyers would do well to cover their requirements 
of all lines of small fruits—or later on they may be unable 
to get the coods. 

Apples are firmer, No. 3 being now held at 70e and No. 10 
at $2.10. The demand continues good. Sauerkraut is looking 
up a bit on account of reports of shortage in cabbage crops 
in the west and New York state. An advance in this line is 
among the fall probabilities. TARTAR. 
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PORTLAND, MAINE, Sept. 5, 1910. 

EDITOR CANNER: There is little doubt but what the season 
is backward all over the state, for, although a few canners 
commenced cn corn this week, they soon stopped, for the corn 
was not ready for packing. Cold nights are holding back all 
progress, and the days are far from warm, in facet, several 
nights the frost came near arriving, but held off. The future 
is still to become the present, hence no one knows what is in 
store. The best of prophets can only be a wise guesser, and 
his wisdom is as that of the owl. We must have, from now 
on, three weeks of good weather to insure Maine’s corn crop, 
and every day of poor conditions is a discount from the pack. 
Naturally there is not much buying or selling. 

Blueberry packing goes on slowly, but, as I both wired and 
wrote THE CANNER, it will be very short. One or two claim 
50 per cent in the Provinces, but Maine will be short, too, 
according to appearances. 

A few sardines are getting inside the tins, but the outlook 
is not as good as usual, especially up in the westerly part of 
Maine coast. However, the proper time for a rush may be a 
little later, but I fail to see how we can ‘‘catch up with the 
procession. 

The packing of lobsters, long over, was short, literally a 
pack of ‘‘shorts’’ this year. Those that held back, thinking 
prices might be lower, are as surely frozen out as Peary was 
frozen in up near the pole. 

The packing of fish flakes (the new industry) by the Burn- 
ham & Morrill Company still is far behind the orders, while the 
call for clams and chowder is light. 

The packing of No. 10 apples will not commence for some 
little time, but no one seems to know what to expect. That 
the crop will be short no one doubts, but how short is the real 
problem. I think packers are disposed to await events, for 
there is no need of haste. A few can be had today at $2.50, 
but very few, while the $2.25 packers are generally those who 
do not intend to fill their contracts unless obliged to, and no 
one can enforee them. 

The season for vacation is over in New Engiand—the so- 
journer has departed—and again the harness is buckled on for 
business. I will venture this prediction, that prices all along 
the line of canned goods will be higher—mueh higher. 

INDEX. 


New York at 


New York, Sept. 5, 1910. 

Epirok CANNER: Loeal interest so far as canned goods are 
concerned is centered largely in the probable action of the 
commissioner of weights and measures of New York city on 
the question of the future sale of canned goods that do not 
state the weight of the contents on the can. The commissioner 
at a conference held in the rooms of the New York Wholesale 
Grocers’ Association on Wednesday of last week stated that 
he proposed to enforce the city ordinance which provides that 
all food commodities shall be sold by weight or measure. At 
the conference the commissioner said that he did not propose 
to deal hardly with the grocers and packers. He realized, he 
said, that a large share of this season’s canning crop is already 
in eans, but he did propose to make canners pack their goods 
and mark them with the correct weights. He said that the 
designations as to size of cans now used, to-wit, Nos. 1s, 2s, 3s 
and 10s and 2%s and 8s, are misleading. These trade terms, 
he asserted, will have to be displaced by designations that 
mean something to the constmer. The commissioner ended by 
asserting that the city ordinance it is his business to enforce, 
will be followed by national legislation covering the weight 
feature. 

The local jobbing trade has been considerably perturbed over 
the declared intentions of the commissioner, and it is consid- 
ered probable that some effort will be made to have the ordi- 
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nance repealed pending possible national legislation on the sub- 
ject. This matter of protection to the consumer is apparently 
a live issue and seems likely to be much more in evidence from 
now on. 

In the matter of spot business first in importance this week 
has been salmon. Pink talls furnished the feature with an 
advance to $1.05 per dozen recorded. Bids of $1 per dozen 
were refused on several fair sized lots at the close. The ad- 
vance recorded is equal to 5¢ per dozen, and brings the price 
of this fish up to the highest point recorded in any recent 
year. Stocks are reduced to small compass. Red Alaska talls 
at the close were hard to get at less than $1.7214 per dozen, 
with sales recorded up to $1.75. A few lots on the way here 
from Liverpool are offered at $1.70 to arrive, with no refusal. 
The few lots of Sockeye flat salmon on the spot are quoted 
out at $1.85 to $2. There are no talls. Half pound flats are 
moving in a small way here at $1.25. Trading in Columbia 
River salmon seems to be limited to buying between jobbers. 
A delivery of 75 per cent on contracts is said in some quarters 
to be the best that can be expected from packers. Taken as a 
whole the salmon situation is one of the strongest ever known. 
All the business in futures has been done, and buyers are 
anxiously awaiting notice of delivery percentage on futures. 

Tomatoes—!I'or the first time in many months the tomato 
market has shown signs of improvement. Crop and pack pros- 
pects are less promising, and in addition there is more disposi- 
tion shown en the part of buyers to take hold. It is said on 
good authority that bids covering a considerable quantity of 
No. 3s in Maryland packing have been delivered at 65¢ reg- 
ular f. o. b. factory. Packers at the close quoted nothing in 
full standard No. 3s at less than 6744c and in some cases up 
to 70e has been paid for fair grade. Local jobbers are buying 
anything they can pick up at 65e to 67%e, factory. Mary- 
land No. 2s were not to be had under 50e, factory, and No. 10s 
meet a shade more buying interest at $2 per dozen. Future 
No. 10s sold up to $2.10, factory, on full grade. A good deal 
of business has been booked in New Jersey No. 3s based on 
77\%4e regular f. o. b. factory. Reports from all packing sec- 
tions in the state make it certain that the pack will fall short 
of expectations. Packing is in progress in all sections. The 
stock of tomatoes in the hands of jobbers is said to be the 
lightest on record at this season in a good many years. 

Corn—At the close the market was dull, but there are no 
indications of weakness anywhere. Southern packers are re- 
ported higher on Maine style, with 80¢ to 85e per dozen quoted 
on old pack where offered, and 75c, factory, seems to be the 
lowest on 1910 pack. Packers as a rule are unwilling to sell 
pending a better knowledge of the pack conditions. These are 
admitted to be rather uncertain. State packers are generally 
out of the market on 1910 pack. State fancy on spot can be 
secured at around 90e to 95¢ in a jobbing way. Maine corn 
is firmer, and holders among the jobbers quote up to $1.10. So 
far as futures are concerned, the trade awaits the development 


of the situation in the next three weeks. Western corn is 
steady to firm, and not much stock is to be had. 
Peas—A restricted movement is noted in all grades. Offer- 


ings in all quarters are limited, and the market is one of the 
strongest known for years. High grade State stock is quoted 
here at $1.50 to $1.55 per dozen on fine sieve. Bids of $1.45 
have been declined by some jobbers on holdings of No. 2 sieve. 
There have been sales of No. 4 medium sweet peas at $1.05 
per dozen and some lots of Telephone variety sold at 95c, de- 
livered. There seems to be no question but that the supply is 
far below the usual requirements of the trade. Standard early 






Junes are being sought and 85¢ delivered has been paid on 
several good sized lots. Some sifted early Junes sold here gt 
90e, and sifted sweets in several instances sold up to $1.20 
per dozen. 1t is the opinion in some quarters that there wij] 
be an entire clean up of all offerings before the first of the 
coming year, so far as packers are concerned. 

Miscellaneous Vegetables—A considerable increase jn the 
demand on the spot has been noted for canned beans. A myeh 
higher market is predicted on both limas and kidney stoek. 
Spinach is strong, with sales on the spot at 90c¢ for No. 3s and 
75e for No. 2s. It is said that No. 10s are all cleaned up. A 
good business has been booked for future delivery, subject to 
approval of price when named. A little fall pack was offered 
in No. 10s at around $3 per dozen at factory. There has been 
a good business booked in State beets, 1910 pack, at $1.30 per 
dozen for No. 3s. No. 10 pumpkin gets a fair call at $2.75 
per dozen, delivered, but No. 10 squash seems to be a little 
neglected. A better inquiry has developed also for sweet 
potatoes, and as far as can be learned there is nothing offered 
under 75e for spot and future delivery, f. 0. b. factory. A 
firm but quiet market is reported for asparagus. Stocks in 
the hands of jobbers are held with more confidence, and in a 
small way the movement to the retail trade is reasonable. 

Canned Fruits—Southern peaches are offered pretty freely 
and the market is still easy, based on $2 to $2.10 per dozen 
for unpeeled No. 10 pies at factory. No. 2 seconds in yellows 
also appear to be lower at 6714c, delivered here. Sales of 
standard No. 3s were reported in a small way at $1.15 per 
dozen, f. o. b. factory. A firm tone is reported on No. 10 
State apples, with $3 per dozen, delivered, noted inside. State 
packers are declining to book business on futures because they 
are unable to secure new stock at prices that will allow them 
to sell at a profit on the $3 per dozen factory basis. Southern 
packed No. 10s are available for quick delivery on the basis 
of $2.25 per dozen here for fair quality. Fancy packing is held 
up to $2.30 per dozen. Taking the market as a whole there 
seems to be considerable prospect of improvement. 
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SEATTLE, WASH., Sept. 3, 1910. 

EpIToR CANNER: In spite of the sharp advance shown in 
the opening prices on the 1910 pack of canned salmon, as pub- 
lished in our last letter, the trade has responded with the 
most remarkable volume of buying orders and confirmation in 
the history of the salmon business. Every one of the thou- 
sands of orders which had been listed subject to approval of 
opening prices was confirmed like a whirlwind, and within a 
few days aiter the opening prices were wired to the jobbers 
throughout ihe country the brokers announced that the pack 
was practically sold. 

Future orders, previous to the naming of prices, had been 
the heaviest ever known. They started to come in last spring 
and early in the summer enough orders were booked on Alaska 
Reds as well as on several other brands to virtually include 
the entire pack. It is not likely, however, that the trade at 
that moment or even at the time the prices were announced, 
expected any such advance as the new prices show. There was, 
therefore, some doubt as to whether confirmation of these or- 
ders, at the new price, would be general, and hesitation on the 
part of buyers would not have been surprising. It was, there- 
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fore, very edifying to the packers and brokers when the 
avalanche of confirmations swept in as a reply to the quotation 
of the new prices. 

Probably the most remarkable reversal of circumstances as 
compared with last year is the situation on Pink salmon. It 
will be remembered that even at the beginning of 1910, while 
there had been some revival in the demand for this grade, the 
market was still sluggish and there were still large stocks re- 
maining in first hands unsold. An opening price of 60 cents, 
too low to allow of much profit to the packers, had been named 
in recognition of this condition. The low price, however, had 
already commenced to stimulate sales, and just about this time 
the shortage in Red salmon was felt, and Pinks were ordered 
to fill this shortage. As a result the summer found the large 
stocks of Pink salmon moved out of first hands and a bare 
market for the new pack. There was some difference between 
a price of 60 cents last year and 80 cents this year, but that 
the price this year was justified is indicated by the confirma- 
tion of orders and the fact that this pack is already well 
sold. Following are prices, f. o. b. Pacific Coast terminals: 

Alaska Reds—Talls, $1.35; flats, $1.50; halves, $1. 

Pinks—Talls, 80c. 

Sockeyes—Talls, $1.65; flats, $1.80; halves, $1.10. 

Medium Reds—Talls, $1.25; flats, $1.40; halves, 80e. 

Alaska Pinks—Talls, $1.35. 

Chums—Talls, 77%4e. 

Columbia River Chinooks—Talls, $1.75; flats, $1.90; halves, 
$1.10. SOCKEYE. 
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NEW YorK, Sept. 5, 1910. 

EpiroR CANNER: It is safe to assert that seldom if ever 
before at this season has the situation in dried fruits presented 
so many strong features as it does at this time. Hardly a 
single article in the list but shows an advancing tendency, and 
no article so far as ean be learned is offered freely, even at the 
abnormally high prices. State prime apples for future delivery 
seem to be firmer, based on quotations of 7%4,¢ for November 
delivery. Buyers in most cases are bidding 744e and in one 
ease 75<c is said to have been paid. Spot prime is hard te 
get at Se for round lots and 84e for small lots in 50-pound 
lots. Some low prime is offered still down to 61%4e per pound 
ina small way. Chops seem to get only a jobbing interest. An 
occasional sale was reported here at $2.1246 per ewt. for old 
crop. Little or no interest locally is reported at prevailing 
prices for new crop. The apple outlook so far as the manu- 
factured product is concerned is discouraging for speculators 
who are looking for low prices. lt is said that a good many 
operators in fresh apples are in the up state sections, and are 
keeping the grower keyed up with the expectation of high 
prices for the fresh fruit. The general market on dried apples 
is expected to open about the middle of the present month. 
All the smail fruits are firmer. New crop cherries sold here 
at 13144e per pound. The stock is by no means heavy. Rasp- 
berries seem to be a little nominal in the range of 2114¢ to 
22e per pound. 

This week California prunes, 1910 crop, for October ship- 
ment from the Coast, touched the high record for several 
years with a 5e four size bag basis paid on sizes 50/ to 90/ 
inclusive. On the large sizes 40/ are held at the usual premium 
of 14¢ and §0/ at le premium. So far as can be learned here 
no buying has been done at the advance, but the rise has 





THE CANNER AND DRIED FRUIT PACKER. 21 







enabled buyers at early prices to make resales of contracts at 
considerable profit over the cost to them. There are said to 
be few jobbers here who have anything like enough stock to 
meet their wants for the fall. Old prunes on the spot have 
moved out in a jobbing way at 8%4e for 40/50 in 25-lb. boxes 
and 7%c for 50/60. Stocks are reported to be exceedingly 
small. There is a good local movement in Oregon prunes, but 
nothing of consequence is on offer from the Coast. 

All descriptions in raisins, domestic and imported varieties, 
are held firmly. Sales of 1910 crop seeded in 1-lb. cartons on 
the Coast were reported on Saturday at 6c to 6%e, f. o. b. 
Coast. Buyers are paying the prices reluctantly and are 
taking no more stock than is actually needed to cover wants 
for the early fall. Sales or old crop seeded on the Coast were 
noted during the week at 5%4c to 5%ec for fancy in 1-Ib. 
cartons. A good deal of business in old crop Thompson’s 
bleached raisins was done at 51%4c to 6%e, laid down here. A 
good many lots of seedless sultanas were also picked up on 
the spot at 4%c to 5%4¢ for unbleached. Imported sultanas 
are firmer. Sales of Smyrna stock for September delivery, 
1910 crop, are reported at 12¢ for 3-crown and up to 15\%e for 
7-crown. A good many California London layer raisins were 
sold out at $1.20 for 2-crown in boxes. The currant market 
was feverish abroad and cables in hand reported offerings up 
to 23s 6d per ewt. for fine Amalia fruit, uncleaned, in barrels, 
Local importers are nervous because of the prospect of un- 
filled contracts with Greek houses at much lower figures. There 
seems to be little prospect of any lower values in currants 
in Greece. The crop outturn is estimated at not to exceed 
130,000 tons. 

Peaches are reported firmer on the Coast. The spot market 
is dull, with 7e quoted on choice gallons in 25-lb. boxes. 
Apricots are firm on spot and stronger on the Coast, but there 
is little buying for local account in any quarter. The whole 
situation in the fruit line is one of the most interesting known 
jin many years here. HELLGATE. 


DEATH OF B. M. SHURTLEFF. 


B. M. Shurtleff, for forty years a resident of Chi- 
cago, and a broker in canned goods and other prod- 
ucts at 34 Wabash avenue, since 1886, died Thurs- 
day, September 1, at his residence at 111 South 
Austin avenue, Oak Park, Ill., at the age of sixty- 
nine. Mr. Shurtleff was born in Hampton, IIl., Sep- 
tember 13, 1841. He was a member of Fitzpatrick 
Post of the G. A. R. and a Mason. Besides his 
widow, a son and daughter, Mrs. Nellie Dickenson 
and Walter H. Shurtleff, both of Watertown, S. D., 
survive him. The funeral was on Sunday at 2 p. m. 
from his late residence. The interment was at 
Forest Home. 


WANT AD. DID THE WORK. 


The Tipton Canning Co., Tipton, Ia., in a letter to 
THE CANNER, dated August 31, say: “Please cancel 
the ad, as it has done the work.” 
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Michigan—Tomatoes. 

By Thomas Canning Co., Grand Rapids, Mich., Sep- 
tember 3: “The tomato crop looks very poorly. The 
vines have not set on account of the drouth., We do 
not look for over 50 per cent of a crop in this sec- 
tion.” 

Colorado—Tomatoes, 

By Kuner Pickle Co., Denver, Colo., September 30, 
1910: “The tomato crop in this section is just begin- 
ning to mature and different factories in northern Col- 
orado are operating now on a small scale. There is 
a reduced acreage growing, but if weather holds out 
long enough there will be a fairly good pack. We es- 
timate not over 60,000 cases being packed in this state.” 

Missouri—Tomatoes. 

A leading Missouri canning concern, reporting un- 
der date of September 3, “We are canning every 
day; our prospects are as good as 1908, our banner 
year. We are ahead of any year yet at the present 
time. Quality is the best and acreage large. Some 
of our growers are expecting $100 an acre. If frost 
holds off a month will put up more than any year 
heretofore.” 


Says: 


Indiana—Tomatoes. 

By Sharpsville Canning Co., Sharpsville, Ind., Sep- 
tember 3: “We have made three small runs to date 
on tomatoes. Will not be in full blast before Sep- 
tember 12, as 80 per cent of crop is late. We have 
had heavy rains the past few days, which is not good 
for tomatoes.” 

By Indiana Canning Co., Evansville, Ind., Septem- 
ber 2: “Tf we do not have a killing frost before Octo- 
ber 15 we may pack 70 per cent of our last business. 
Tomato acreage was cut short by the July heavy 
rains.” 

Ohio—Tomatoes and Corn. 

By Dana Canned Goods Co., Belpre, Ohio, Septem- 
ber 3: “The tomato crop here is very late and it will 
be the middle of this month before the ripe fruit will 
come freely. Our acreage is much less than in former 
years, and the pack is sure to be of moderate size. 
Corn, too, is very late and shows effect of drouth.” 

By Van Wert Packing Co., Van Wert, Ohio, Sep- 
tember 4: “From interviews with farmers in the last 
two days, the late rains have improved the tomato 
crop, we should say 20 per cent. But they came too 
late to help corn. It will possibly improve the very 
late planting. Quality of the corn is good, but quan- 
titv will be short.” 

Indiana—Tomatoes and Corn. 

By Chrisney Canning Co., Chrisney, Ind., Septem- 

ber 3: “Our tomato crop is very short. Thus far we 


have made but two little runs. Heavy floods were the 
cause of much decrease in acreage.” 

By Washington Canning Co., Washington, Ind, 
September 3: “We are now in the height of our to- 
mato pack, and making very good progress. The 
growers report fair crop of fruit, so far as quantity 
is concerned, but so far it is ‘off’ in color and the quai- 
ity is not what we expected. So we will say now 
that the pack is going to be disappointing both jn 
quantity and quality, and especially in quantity. The 
fruit ripens slowly and unevenly, thus giving us too 
much green in our tomatoes, which we cannot use. 
We will begin the packing of apples as soon as we 
are done with tomatoes.” 

By the Great Western Canning Co., Delphi, Ind, 
September 3: “The corn pack is proving a disappoint- 
ment. Fields of corn that have the appearance and 
promise of a fine yield are running two tons and less 
per acre. There are fine stalks of corn without ears 
and the percentage of this condition is large. We 
must prepare ourselves for a short pack of corn.” 

By The Wabash Canning Co., Wabash, Ind., Sep- 
tember 3, 1910: “Corn prospects improved by rain, 
vet not good enough to justify anything but a very 
short pack. Tomato prospects are fair on an acreage 
amounting to one-half of last year’s.” 

By Standard Canning Co., Noblesville, Ind., Sep- 
tember 2: “Corn is not turning out as well as ex- 
pected. Dry weather of a few weeks ago cut it short.” 

Maryland—Tomatoes. 

A Maryland canned goods man, having exceptional 
facilities for obtaining information in regard to crop 
conditions and pack prospects in that state, writes to 
THE CANNER under recent date: “From present con- 
ditions I think you may safely write the 1910 tomato 
pack at 25 per cent less than that of 1909, with a strong 
probability of a further decrease if we have a rainy 
September. Last year’s phenomenal crop was caused 
by the cool, dry weather in September. Some growers 
are saying that this week will be their largest picking, 
so that indicates a short crop. On the whole, I look for 
a greatly reduced pack.” 

A large Maryland packer, well informed on the prog- 
ress of the packing season in that state, reports to THE 
CANNER under date of September 2: “There is no 
doubt but what the tomato crop will be greatly cur- 
tailed this vear both in acreage and in yield. I have 
advices from friends in New Jersey who are having 
the same experience that I am having. They have 
so far packed very little fruit and they anticipate a 
great reduction in the pack. We will not have a crop 
failure, but the pack will be very much reduced. I 
have also been in touch with the Smith, Rouse & 
Webster Co., of Bel Air, Md., and they advise that 
their packers are all short in their deliveries to date, 
that is in the delivery of raw material. Here it is 
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the second day of September and we have not had 
a full day’s run yet. I have also found through per- 
| observation that the large storage warehouses in 


sona D 
ontain very little canned tomatoes. 


Baltimore + 
Delaware—Tomatoes. 

A prominent Delaware packer, reporting under date 
of September 2, says: “The tomato acxeage in this 
section is about 75 per cent of last year, though last 
year was somewhat above the general average. The 


quality and quantity up to the present has been good. 
With few exceptions the vines are very much blighted 
and have very little foliage on them, which condition 
caused them to ripen up fast within a very short time. 
Considering these conditions I believe the pack will be 
practically over by September 20, and I do not believé 
the peninsula will have over 75 per cent of her usual 


pack.’ 
Virginia—Tomatces. 

A leading Virgima packer reports on the prospect: 
“Replying to yours regarding tomato crop condition 
here, will say: First, we are short 20 to 30 per cent 
of last year’s crop in acreage; second, we are two to 
three weeks late; third, we have been damaged by 
[ do not think our tomato crop can reach 


drouth. : 
over 65 to 70 per cent of last year’s crop. 
New Jersey—Tomatoes. 

A leading canning concern in New Jersey reports to 
THe CANNER under recent date: “From all the in- 
formation that can be gotten from every source, the 
acreage in the Tri-States is only 75 per cent of last 
year's, but, to be conservative, we put it at 80 per 
cent. There is no possibility of the crop per acre 


being as large as last year, as the weather conditions 
have not been as favorable. The pack to date is the 
lightest in a number of years and a liberal estimate 
of the Tri-State output is 70 per cent of last year, 
with a strong probability of only 60 per cent. We 
«uote as follows from two ietter just received from 
prominent Delaware packers: 

“The acreage in this section is reduced about 20 
per cent and the crop prospects not near so good, so 
look for a material reduction in the pack.” 

“We, down in Delaware, are extremely late, with our 
patches blighting very badly. Just what amount of 
damage this lateness and blight is going to cause, I 
cannot say. Up to the present time, we have not 
run altogether, over six hours.” 





Corn 











Minnesota—Corn. 


By the Cokato Canning Co., Cokato, Minn., Septem- 
ber 3, 1910: “We are now running on corn. The 
pack will be about 65 per cent against 90 per cent 
last year. It has been too dry here for early corn. 
Late is better.” 

Illinois—Corn. 


By the Bloomington Canning Co., Bloomington, IIl., 
September 1: “Our plants have been in operation 
about a week on new pack corn. The crop is yielding 
better from our first planting than we had expected. 
Recent rains insure good yield on the later planting. 











CORRUGATED FIBRE BOXES 


H. & D. CORRUGATED FIBRE BOARD BOX 


Containing Catsup Bottles packed in Climax Bottle Wrappers 








These goods packed in this man.er are 20 per cent 
lighter than if packed in wooden cases. Our boxes 
are thoroughly waterproof and will resist very heavy 
freezing. We guarantee less breakage than in wood 
and a much more acceptable package to your custo- 
mers, a Saving that all manufacturers are looking for 
in this competitive age. Let us hear from you while 
the subject is still fresh in your mind. 





H. & D. CORRUGATED FIBRE CASE 


For marmalade, pickles, mustard or any 
goods packed in glass, this Box will be found 
superior to wood cases. Your package will be 
fully 20 per cent lighter, and there can be no loss 
from breakage, freezing or pilfering. The sav- 
ing we will effect for you will doubly pay for our 
Box. This will materially increase your profits. 


Sales Offices—New York; Chicago; 
Philadelphia; San Francisco; Boston; 
Pittsburg; St. Louis; Sandusky, Ohio; 


Toronto, Canada. 
Write to our Nearest Sales Office for Samples 
and Prices 
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Never had a crop freer from damage by insects and 
cutworms.” 


New York—Corn. 

By the Le Roy Canning Co., under date of Septem- 
ber 3: “Our corn will not be ready for a week or ten 
days; prospects only fair.” 

By Frewsburg Canning Co., Frewsburg, N. Y., Sep- 
tember 3: “We will not begin packing corn before the 
15th as it is fully two weeks late this year. Regard- 
ing the size of our pack we can only reiterate what 
we have said before, that if the frosts hold off until 
October 1st we wil! get a fair pack. The stand is very 
uneven.” 

Iowa—Corn. 

By Belle Plaine Canning Co., Belle Plaine, Ia., Sep- 
tember 5: ‘Will pack about 20,000 cases of corn. 
Fine quality, but light yield.” 

By Dexter Canning Co., Dexter, la., September 3: 
“Corn coming in very fast. Quality good; cut per 
ton about 75 per cent of what it should be, yield 60 
to 70 per cent. Corn here has failed to fill out on 
account of the drouth. Will finish packing about 
September 20.” 

By Iowa Canning Co., Vinton, Ia., September 3. 
1910: “The recent rains have helped our corn con- 
siderably. Will have from 50 to 60 per cent of an 
average pack. Quality excellent.” 

By Independence Canning Corporation, Independ- 
ence, Ia., September 3: “Corn is coming in about as 
fast as last year and we now look for about 75 per cent 
of a crop, depending of course on weather conditions 
later on. Some growers report a very short yield 
while others say they will have about as. much as 
usual. Some fields are entirely gone, but with good 
weather and freedom from frost the late plantings 
ought to overcome this loss.” 

By the Monticello Canning Co., Monticello, Ia., Sep- 
tember 3: “Our crop here is short about half a corp 
on account of the dry weather. We got a good stand 
and would have had a good crop only for the drouth. 
We commenced the pack on September 3. Have fine 
quality of corn.” 

By Marengo Canning Co., Marengo, la., Septem- 
ber 3: “Will be through on the toth. Will have just 
enough to fill orders in full. Think late plantings 
will yield better than expected, but will need careful 
sorting. Quality never so good as this year. Weather 
cool, ideal for hauling and canning. No night runs 
except Saturdays.” 

By Cedar Rapids Canning Co., Cedar Rapids, Ia., 
September 3: “We have only -fairly begun packing. 
Have had about three light days so far. Quality of 
corn is good, but yield light on account of the drouth. 
Are a little later than usual. Hardly expect to pack 
as much as last year with 300 acres more planted. 
Hail destroyed about 100 acres. Will have no sur- 
plus.” 


NORTHWESTERN APPLE CROP A RECORD ONE. 

Apple growers in the Pacific or box group, taking 
in Washington, Oregon, Idaho, Montana, Califor- 
nia, New Mexico, Utah and Colorado, will this year 
have the largest crop ever harvested in these states, 
and the fruit promises to be of exceptionally good 
quality, according to a report on the condition of 
the yield in the United States and Canada received 
by W. D. Finley, assistant secretary in Spokane of 
the Fifth Dry Farming Congress, from C. P. Roth- 
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well, secretary of the International Apple Shippers’ 
Association. The report says in part: 

“The Pacific group shows a decline in but one im- 
portant state—Colorado. There are heavy increases 
in Washington and Oregon, and heavy increases 
in the less important states of Idaho and Utah. 
California shows a moderate increase of 15 per cent. 
and for the whole group an increase of 50 per cent 
over a year ago is promised.” 





CHICAGO ASSOCIATION OF COMMERCE TO GIVE cup 
TO APPLE GROWERS. 

The Chicago Association of Commerce is to have 
conspicuous part in the National Apple Show to be 
held in Spokane, Wash., November 14 to 19, and to 
be repeated in Chicago November 28 to December 4. 
The association, through its delegation which toured 
the Pacific Northwest last year in the interest of Chi- 
cago trade, will offer a handsome silver cup for the 
best packed carload of apples. The decision to con- 
tribute this award was reached by the Trade Exten- 
sion Committee at its last meeting. The cup will be 
inscribed: 

“Northwest Pacific Coast Trade Extension Delega- 
tion of The Chicago Association of Commerce, Prize 
BEE Ao odes ss ianennd yee at National Ap- 
ple Show, in Spokane, November 14-19, for Best 
Packed Carload.” 

The apple show, which will be the third national 
exhibit of its kind, promises to eclipse previous efforts 
in every way. The exhibits will be made in buildings 
covering four acres of ground and over two million 
apples will be on display. Premiums aggregating 
$20,000 will be given, the highest being a cash award 
of $1,000 for the championship carload of winter ap- 
ples. Practically every apple-growing section of 
United States, Canada and other countries is expected 
to compete. A feature will be the apple packing school 
which it is proposed to conduct during the exhibition, 
to teach the best methods of packing apples in boxes 
and barrels. 


OHIO ASSOCIATION’S CONVENTION. 

Word from Dayton, Ohio indicates that extensive 
arrangements are being made for the meeting of the 
Ohio Canners’ Association, which will be held in 
that city January 9-14, 1911. Wholesalers, retailers 
and supply men will attend, which will make the 
meeting national in its scope. The meeting will be 
held in Memorial Hall, where an_ exhibition of 
canned goods will be made. The goods will bear 
no label other than that showing that they were by 
a member in the association. A small admission 
will be charged, but a coupon ticket will entitle each 
person who visits the hall to one can of goods. 

The association has offered 45 prizes, consisting 
of one case of 24 cans each, for the five best recipes 
for table dishes prepared from canned corn, toma- 
toes, spring beans, pumpkins, kraut, lima beans, beets 
and succotash. The contest will be open to women 
living within a radius of 50 miles of Dayton. 

The recipes must be filed with W. L. Winning, 
assistant secretary of the Dayton Chamber of Com- 
merce, before November 1. They will be printed 
in book form and distributed during the meeting. 


Are you a processor, expert machinist, cannery su- 
perintendent, or canned goods salesman or buyer out 
of a job? If so, use a CANNER Want Ad. 
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The Rochester 
Self-feed Slicer 


This is an “undercut” 
machine and the peer of all 


































slicing machines. 


The hopper is placed low 
that the apples may have |) a 
time to adjust themselves in q 
the carriers. This insures lis! r. 
uniform feeding and makes rd SSS 


it impossible to feed more 























than one at a time. 


In the heavy rubber belt, \RS 
the adjustability of the lower 
wheel and hopper, the size 
of the sweep wheel, the 
number of sweeps, the re- 
movability of the sweeps 
and the knife head, etc., etc., 
are seen some of the points that make the 
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Rochester self-feed slicer superior. 
Furnished for either hand or power. 
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**Rochester”’ Self-feed Slicer 


The Triumph 
Power 
°  Parer 


For canning factories where the 
apples are not to be cored, the 
Triumph may be fitted with a 
push-off or doffer and barb, 
which carry the apple back and 
entirely separate it from the 
parings. No other machine will 
do this. 

The Triumph neither gets out 
of order nor wastes in paring. 
The wearing surfaces are large 
and the gearing and the driving 
mechanism are protected from 
the acid of the apple. 


“Triumph ”’ Power Parer Furnished for power only. 


The Boutell Mfg. Co., 558 Lyell Ave., Rochester, N. Y., U. S. A. 


Manufacturers of the Rival Hand Parer, Etc., Etc. 
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Brokers’ Market Opinions 


Selections from the Weekly Canned Goods Circulars Issued 
by Prominent Commission Firms 

















By the J. M. Paver Co., Chicago. 

All lines of canned goods have been in active de- 
mand, with the one exception of central western pack 
future tomatoes, and the prices at which these are 
held prohibit the jobbers from purchasing when his 
requirements can be better taken care of in the East. 
The volume of business recorded is in excess of for- 
mer seasons. 

7omatoes—The 1910 tomato packing season started 
in a small way among the southern Indiana packers 
last week. Reports of short acreage and light yield 
continue to be received. Most packers hold No. 3 
new packing standards at 8oc f. o. b. factory. 

Corn—The market is stationary. Packing has just 
started. More favorable weather prevails, and if it 
continues for next two weeks packers will begin to 
sell again. Most of them at this time prefer to await 
developments, as all have heavy future contracts to 
fill. 

Peas—There seems to be no apparent “let-up” in the 
demand for peas. The largest buying has been in a 
pea that can go as a 1oc Seller. Such lots are indeed 
scarce. Stocks in packers’ hands are really becoming 
closely cleaned up, yet the market is void of specula- 
tive buying, which presages good for the stability of 
matket values. 

By Strasbaugh, Silver & Co., Aberdeen, Md. 

New Packed Tomatoes—Owing to the heavy de- 
mand from the West and the appearance of “57 va- 
rieties” in the Maryland and Delaware tomato fields, 
demanding raw whole tomatoes for ketchup, the price 
of raw stock during the past week firmly held at about 
50 per cent more than the packers estimated cost of 
raw stock, reckoned on the basis of present prices. 
Tomatoes have sold during the past week at $11 to 
$12 per ton at nearly every shipping point on the Pen- 
insula, thus increasing the packer’s cost about 10 cents 
per dozen or 20 cetits per case above his former price 
of $7.50 to $8 per ton. As a result, September is 
with us and very few tomatoes have gone in the cans. 
Those who hold 1909 tomatoes have withdrawn from 
the market on account of reports from almost every 
section advising damage to crop, blight, flooded fields, 
scalded vines, etc. Nearly every packer has sold a 
fair proportion of futures, and he is loath to take on 
further business until his future orders are satisfied. 

Reports coming in from the West, combined with 
liberal orders, indicate strongly the possibilities of a 
half pack or less in that section. Estimate of the state 
of Jersey indicates a half pack in comparison with 
last year. The unprecedented demand for whole to- 
matoes for ketchup and various other bullish advices 
have caused the market price to advance from 2% to 


5 cents per dozen all arotfnd, with extremely few 


sellers at the advance. Buyers are beginning to realize 
that the opportunity which was theirs is fast slipping 
from them, They have tried to cover at old 
prices; some have covered at advanced prices and 
others are trying to cover on the basis named today, 
Some local trade dailies are not reporting the strength 
of the situation, possibly because their advisors have 
not fully covered. Reports of this kind to the con- 
trary, notwithstanding, the tomato market is strong 
and tending upward. It goes without saying, since 
tomatoes have not been a money maker, jobbers’ stocks 
are light and without there is an unexpected change 
in the tide, somebody will be buying tomatoes in the 
near future at very much higher prices than those 
ruling at the present moment, which are 3s standards, 
70 to 72% cents; 3s extra standards, 75 to 77% cents: 
2s standards, 50 to 52% cents; 2s extra standards, 
55 to 57% cents, with no new packed gallons of any 
consequence to offer at any price. 


away 


By H. C. Steckel & Co., Baltimore, Md. 


Spot and Future Tomatoes—Conditions at this end 
the past week have been of the sort that under aver- 
age trade conditions would readily make for higher 
quotations. Light receipts and a continued higher raw 
market which has prevailed all this week is for this 
time of the year one of the significant conditions that 
would promptly contribute to an active and excited 
market. On this market raw stock has ruled all this 
week at from 40 to 45 cents per bushel, which is 
something out of the ordinary for this time of the 
vear. Advices of a month ago that both city and 
country houses in the Maryland and Delaware sections 
would not get down to work before the first day of 
September were not far out of the way. It would 
appear now as if receipts beginning with next week 
are likely to show steady increase. Inquiry and new 
business booked for the last week in the month has 
been larger than for any week during August, with 
a more general appreciation of the situation at this 
end, and the fact that under the most favorable con- 
ditions for the balance of the season, the shortage al- 
ready incurred so far this season cannot be made up 
the balance of the season. The limitations of factory 
capacity and the scarcity of canning house help are 
factors which have at all times to be reckoned with, 
and especially so when the season is crowded into 
three or four weeks’ time, of what is usually accom- 
plished in six weeks’ time. In a good many quarters 
in this territory there is even less disposition today 
to make positive offerings than there was a week 
ago, with quite a number of packers disposed under 
present crop conditions to regard their business already 
entered as enough to worry about for the present with- 
out taking on additional business. The entire Eastern 
tomato situation is being closely followed by the larger 
operators and we believe the coming week will deter- 
mine features of the market which are not so easily 
defined this week. 

















E. L. STANTON & COMPANY 


. Merchandise Brekers and Manufacturers’ Agents 
) Canned Geods, Dried Fruits and Specialties 
318-311 Granite Bidg., ST. LOUIS, MISSOURI 











What De | Know About Capping 


is a booklet that will interest the man that has 
big mouth and sample to No. 10 cans to cap. 
Yours for a 2 cent postage stamp 


M. E. Howard, 3445. Senate Ave., 'ndianapolis, Ind. 
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The Silent Extensimeter 


An Indispensable Device for Comparative Tests 


Adap’ed for Testing a Great Variety of Materials, such 
as Sheet Metal, Tin Plate, Solder, Wire, Cloth, Leather, 
Twine, Paper, and the Relative Strength of Locked and 
Lap Soldered Seams—An Excellent Method for Keeping a 
Check on Your Material—Will also Show the Relative Effi- 
ciency of Fluxes on Soldered Seams—Will indicate the Best 
Grades of Metal for Drawing Purposes, Etc.—A very 
Handy Device for Testing a Great Variety of Material 
in all Factories—Small and Portable—Always Ready—An 
Ornament for any Desk—Just the Thing for Purchasing 
Agents and Superintendents. 


Quit Your Guessing—Get an Extensimeter 


Price, $75.00 


OWAHA MACHINE WORKS, °° "own weerusx 





If you will use the Blakeslee 
Simplicity Can Righting Machine 


it will be impossible 
for a can to enter 
your filler bottom 
end up. 

The Cans will 
roll by gravity and 
thus do away with 
all expense of truck- 
ing. 

The machine is 
adjustable for No.2, 
No. 2% and No. 3 
cans. 

All parts of the 
machine are pinned, 
therefore there is no chance for it to get out of 
adjustment. ‘The users say it will save its cost the 
first season. Can you ask fora better endorsement 
than this? 

Ask more about the machine. Address 


The Huntley Mig. Co. 
Silver Creek, N. Y. 


Or the manufacturers 


Burden & Blakeslee, Cazenovia, N.Y. 





Morral Bros. 
Morral, O. 




















THE UTILIZATION OF 
WOOD WASTE BY DISTILLATION 


A general consideration of THE NEW INDUSTRY, 
including a full description of the distilling apparatus used, 
and the principle involved, also methods of chemical con- 
trol, and disposal of the products. 


FIRST EDITION 


Illustrated by seventy-four engravings. One hundred and 
fifty-six pages. Bound in cloth. Sent to any address, post 
paid, on receipt of $3.20 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S. A. 



















INDUSTRIAL ALCOHOL STILLS 


5 Gallon, Tax Free, $135.00 
Pays for itself every month. 


75 to 500 Gallon Stills. 
Installed under guarantee. 
Alcohol Solidified 


Thirty-three samples, solid 
alkaloid cubes, 194 proof, 
postpaid for $1.00. 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S. A. 












Try a Car of Our 


Made-Up Boxes 











You'll get a good case at the right 
price, and promptly 







All kinds— 
1 Ib., 2 Ib., 2:)b., 3 Ib. 10 Ib. 









Bell-Coggeshall Box Co. 


Incorporated 


Kentucky 


Louisville, a 
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‘Association News 











Result of the Slogan Contest. 

Secretary Frank E. Gorrell of the National Can- 
ners’ Association has transmitted to President 
George W. Cobb of the Canning Machinery and 
Supplies Association, which offered cash prizes for 
the best catch phrase or slogan for use in advertis- 
ing canned goods, the result of the contest, which it 
appears was not a success, as the following corre- 
spondence shows: 

Contest Committee’s Report to President Cobb. 
NATIONAL CANNERS’ ASSOCIATION. 
OFFICE OF BUREAU OF PUBLICITY, 
Bet Arr, Mp., Aug. 18, 1910. 
Mr. George W. Cobb, President Machinery & Supplies’ Associa- 
tion, New York City. 

Dear Mr. Cobb: In accordance with your letter of May 11, 
1910, in which several cash prizes were offered for the best 
‘*slogan’’ or ‘‘eateh phrase’’ suitable for the advertising of 
canned goods, the committee appointed to award prizes makes 
its report as follows: 

The popularity of this contest can be best understood by the 
500 letters received from every state in the Union as well as 
from far-off Honolulu. 

Some of the contestants were so interested in the subject 
that they sent in seven or eight phrases; in one case a con- 
testant sent seventeen. 

After a most careful serutiny of every phrase or slogan 
submitted, your committee reached the unanimous conclusion 
that it could not award any one of the prizes, as in its judg- 
ment not a single slogan or phrase measured up to your 
requirements. 

Either they lacked originality, or were too obscure or not 
dignified enough to be applied to the great and important 
canning industry. 

Your committee believes the contestants did not grasp the 
importance of this prize offer, or else did not fully compre- 
hend that which was essential to entitle them to an award. 

We therefore respectfully suggest that a new contest be 
opened at once. Respectfully submitted, 

Hueu S. OREM, 
JoHN S. Gipss, JR., 
FRANK E. GORRELL. 
President Cobb to Secretary Gorrell. 
New York, Sept. 3, 1910. 
Mr. F. E. Gorrell, Secretary National Canners’ Association, 
Bel Air, Md. 

Dear Sir: Your favor 18th ult. received, together with copy 
of report of the committee appointed by you as judges of the 
slogan contest. I have deferred my reply in the hope I would 
have opportunity to discuss the matter with several of our 
association directors, but this has not yet been possible. 

It is, of course, to be regretted that the committee was 
unable to award the prizes; under the circumstances I think 
the better plan will be for our association to turn over to you 
the amount of the prizes, with the understanding that you will 
open another contest along such lines as may seem best to you. 
I am today arranging to have check forwarded to you. I am 
today writing the Baltimore Trade and Chicago CANNER, as 
Yours very truly, 

Gro. W. Coss, 
President. 


per copies enclosed. 


Secretary Gorrell Makes Effective Protest Against Objection- 
able Cartoon. 

Tue CANNER has received from Frank E. Gorrell, 
Bel Air, Md., secretary of the National Canners’ as- 
sociation, the following, which is self-explanatory: 

“Our Bureau of Publicity has just finished the case 
reported below. Our attention was first called to this 
by Mr. H. C. Gilbert, of Indianapolis, Indiana. The 
publication in question is a cartoon, illustrating an 
article written by Dorothy Dix on “Child Rearing and 
the Ballot.” The reading matter says absolutely noth- 
ing about adulterated food, but the artist pictures a 
tin can marked “Adulterated Food” which is just be- 
ing struck over the head with a ballot by an athletic 


looking young mother, while the little child near 
looks on with approbation. As suggested, not one 
person in a hundred hardly would read the article 
but all would look at the cartoon, and this makes the 
publication even more objectionable than if it haq 
been in the shape of reading matter. 

“We find that this article was handled by a syndicate 
known as the International News Service, New York 
and we addressed the manager the following letter: ’ 

Aug. 19, 1919 
Mr. Samuel Paquin, 
International News Service, 
New York City. 

Dear Sir: I am writing you in reference to a recent cay. 
toon which has appeared in the News Service which I under. 
stand to be that of your company. 

The article in question was published in the Indianapolis 
Sun of August 1, 1910, entitled, ‘‘Child Rearing and the 
Ballot,’’ by Dorothy Dix. 

We have no objection to the reading matter, and there js 
nothing in it to justify that portion of the illustration whic, 
shows adulterated foods in tin as some of the reforms women 
ean work with the ballot. 

The objection to this is the prejudice that this cartoon 
would create in the minds of some against canned food. Our 
industry, as you know, is very largely interested in bringing 
about a cheaper condition of living by giving a healthful, 
pure and nutritious food put up in tins at a price which can 
be met by the consumer in moderate circumstances, 

Our association stands for strict enforcement of the Pure 
Food Law, and it was one of the first organizations to declare 
for the passage of such a law before the present act was 
on cur statute books. We are working all the time to better 
our condition, and this office is in constant touch with the 
pure food officials at Washington. Dr. Wiley has attended 
our national conventions for a number of years, and we are 
striving for idealism all the time. 

You can readily understand, therefore, that the offending 
cartoon, we think, is undeserved. We presume, in fact we 
know, that it was unintentional on your part, so far as harm. 
ing the industry is concerned. Nevertheless, we are affected 
just the same. 

We ask that in the future your cartoonist bear in miné@ 
the statements which this letter contains and that there will 
be no recurrence of a publication of such offending pictures. 

Thanking you for the courtesy that we know this letter 
will receive, we beg to remain, 

Yours very truly, 
Frank E. Gorrell, 
Secretary. 
To the above Secretary Gorrell received the following reply: 
The International News Service 
200 William Street 
New York 
Aug. 20, 1910. 
Mr. Frank E. Gorrell, Secretary, 
National Canners’ Association, 
Bel Air, Md. 

Dear Sir: Your favor of August 15 received relative to 
illustration in article by Dorothy Dix which indirectly seemed 
to reflect against the desirability of canned goods as food. 
No such reflection is intended, of course. Your letter has 
been referred to the editor in charge of the department in 
which the illustration originated, and will receive due 
attention. Yours very truly, 

Sam’l S. Paquin, 
Assistant General Manager. 
SOUTHERN GROCERS DENY COMBINATION. 

The answer of the Southern Wholesale Grocers’ As- 
sociation and of its officers and its members to the 
charge made by the Federal Government that it is in 
violation of the Sherman anti-trust laws and that%t 
has been operating as a combine, etc., has been filed 
in the United States Court, at Birmingham. A gen- 
eral denial of the accusation is made. 


Used apple machinery in good condition either 
bought or sold by means of a CANNER classified ad. 
Act at once before too late for the present season. 
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“At the Drop of the Hat” 


@ The Knapp Labeler and Boxer are always ready for 
: business ‘‘ at the drop of the hat.’’ 











‘ @ Most growing concerns are installing up-to-date 
; Labeling and Boxing Machines made by the Knapp 
h Company, yet some are labeling by hand. It is to this 
class we offer our services as labeling engineers. 


@ Trya Knapp outfit and you will wonder how you ever 
r got along with hand labeling. Let this be the dayin which 
you write us for catalogue and prices. The rest is easy. 


The Fred H. Knapp Co., Westminster, Md. 
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JONES & LAUGHLIN 


TINPLATE 


The new mills of the Aliquippa Department 
are turning out the highest grade of 


COKE PLATE FOR CANNERS’ REQUIREMENTS 
Three leading brands : 


J & L Coke, J & L Aliquippa Coke 
J & L King Coke 


Send for tin plate ratio book and prices 


SALES OFFICES 
NEW YORK, 220 Broadway | CHICAGO, Lake and Canal Sts. PHILADELPHIA, Arcade Bldg. 








BOSTON, 131 State St. CINCINNATI, Union Trust Co. Bldg. BUFFALO, White Bidg. 
CLEVELAND, Rockefeller Bldg. ST. LOUIS, Chemical Bldg. DETROIT, 810 Penobscot Bldg. 
ATLANTA, Fourth National Bank Bldg. SAN FRANCISCO, Crocker Bldg. 





Jones & Laughlin Steel Company 


American Iron & Steel Works 
PITTSBURGH 
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oe ot Canning Factory Notes ot dt 
The Gentry canning factory at Gentry, Ark., is owing to increased demand for its products has or. 
running on tomatoes. dered machinery for the purpose of incre asing the 
The Snider Preserve Company has begun work capacity of the factory, which handles 


on tomatoes at its plant at Lafayette, Ind., and also 
at Marion, Ind. 

The canning factory at Corvallis, Ore., has begun 
operations. ‘This season’s pack will include toma- 
toes, pears and apples. 

We understand that the canning of kraut at the 
Ziegler Canning Company's plant as Muscatine, la., 
is about ended for this season. 

The Okanagan Fruit Canners’ Company, 
are calling for tenders for the erection of their 
nery and warehouse at Kelowna. 

\\illiam Gravette has his small canning plant near 
Cassville, Mo., in operation on tomatoes, and, we 
understand, on Eberta peaches also. 

Operations began some days ago at the Ottawa 
canning plant at Ottawa, Kas., which is under the 
management this season of V. J. Groves. 

The Dixie Can Company, Jackson, Ala., was in- 
corporated recently with $50,000 capital stock, by 
D. Gordon, S. C. Heyman and J. W. Eastman. 

The Corvallis, Ore., canning factory has made 
a good run on bartlett pears this season and will 
handle quite a quantity of tomatoes before the sea- 
son ends. 

The Circleville, Ohio, canning factories, of which 
there are several, have experienced a labor famine 
this year, causing the managers of the various plants 
more or less trouble. 

The Vesper Preserving Company of Aver, Mass., 
has been incorporated’ with $25,000 capital stock. 


Limited, 
can- 


The officers are Frank V. Pillman, of Newton, 
Mass., president; James H. Pillman, of Aver, treas- 
urer. 

A report from La Porte City, la., under recent 


date said that the plant of the lowa Canning Com- 
pany at that place had begun operations and that 
the company has about 1,400 acres of corn under 
contract. 

The canning factory of John T. Perkins, near 
Kenton, Del., was destroyed by fire a few days ago. 
The warehouse, in which was stored a quantity of 
canned and some tomato pulp, was also 
burned. 

The North Louisiana cannery at Shreveport, La., 


201 ds 


pr incipally 
sweet potatoes, peas, beans, okra and neachan 

The Franklin, Tex., canning factory has closed 
down after one of its busiest seasons. ‘Thousands 
of bushels of fruit and vegetables were canned, The 
peach crop this vear was better than it has been for 
many years, and the tomato crop also was better 
than usual. 

There is some talk of a canning factory for Ta- 
coma, Wash. In this connection the Tacoma, 
Wash., Tribune says: “The opportunity to make 
Tacoma the center of the canning industry of the 
Puget Sound country is here ; it only remains for the 
enterprise necessary for its establishment.” 

According to a report from Yuba City, Cal., the 
J. K. Armsby Company has deeded-its Yuba City 
cannery and three acres of ground to the Central 
California Canneries of San Francisco. The con- 
sideration was not made public, but it is reported 
to be in the neighborhood of $40,000. The Central 
California company will continue to operate the up- 
to-date cannery and will enlarge its capacity for 
next season's pack. 

The Willard canning factory at Willard, Utah, 
was totally destroyed a short time since by fire, be- 
lieved to have originated from the flying sparks of 
a passing engine. The loss is estimated at $16,000, 
with about $11,000 insurance. The factory has not 
been running lately, but a quantity of canned goods 
had been stored there to be shipped when needed. 
The value of this stock, which was totally destroyed, 
is fixed at $6,000 by the officers. It is reported that 
the plant will be rebuilt. 

A recent report from Columbia, Mo., said: 
“Whether there is greater profit to the farmer to sell 
his tomatoes and other vegetable products on the 
market or to can them, is the question that the de- 
partment of horticulture of the University of Mis- 
souri is trying to solve by experiments this summer. 
M. C. Barnes, a farmer living near Springfield, has 
made the assertion that there is more profit in can- 
ning vegetables. Experiments are being made on 
the horticultural grounds here. Beets, tomatoes, 
asparagus, beans and chard, which is a vegetable 
resembling spinach, are being canned.” 














HALLER’S AUTOMATIC PRESSURE HEAD BOTTLE FILLER 














ERE is the most perfect of all the bottle filling machines ever put on the market. 
Will handle any style bottle without change, no trays required. Made in two 
sizes to fill 7 or 14 bottles at a time. 

other bottle filler sold. Fills from any capacity up to 100 bottles per minute — according to 
number of tubes and size of bottle. 
catsup, salad or mustard dressing and similar product. 
practical and complete machine for filling purposes. 
ducts using this machine should be sufficient proof of its merits. Why not be among them? 


It is faster and easier operated than any 
Requires no particular experience to operate, and fills 
This is beyond a doubt the most 
The list of manufacturers of food pro- 





THE JOSEPH F. HALLER CO.,, SHerioanvicce P.o, PITTSBURG, PA. 














Manufacturers of Bottle and Can Filling Machinery for Liquid and Semi-Liquid Products 
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Mr. Canner: 


If you are wide awake 
and quick to catch on to a 
business proposition, here 


is one for you: 


Increase your output, cut down 
the cost of your gas for heating 
your cappers, get a hot, quick, 
sharp flame which will heat the 
capping steels uniformly, without 
soot, and enable you to run the 


capper to 
its utmost 


capacity. 


Install a 20th 
CENTURY GAS 
MACHINE on 
approval. Uses 
58 degree naph- 
tha. Service 
costs about half 
that from stove 
grade or motor 
gasoline, and 
about one quar- 
ter as much as 
city gas. 





~~ + 


20TH CENTURY GAS MACHINE 


The C. M. Kemp Mfg. Co. 


Baltimore, Md. 


























FOR PASTING 
LABELS etc. on 
Barrels. 
Bottles, 
Cartons, 
Metal, Cloth, 
lron, Canvas, 
Wood, Stone, 
Tin, Foodstuffs, 
Anything 
Everything 
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One 
Pound 


-|- 9 lbs. 
Cold Water 


pL INSTANTERS 


MAKES TEN POUNDS OF THICK, STICKY PASTE 


Ready for immediate use. “INSTANTER” is a clean, white powder. Its advantages are— 
you do not pay freight on water; one pound makes ten pounds of paste; it does not 
sour, freeze or mold; it is free from odor. The cost is little. Sample free. 





Size of package Price 
ME Rss cacsscsdeoeseié: <ccce -casaacensosedasonsctnes $0.05 per pound 
i hes sssvscnipavieaceuide Coast ieaacbedeet chased oa 
ie REE Le Ree ese tees or ee 6 
Raia “SSRN eR ACE te ree 044 “ 
nb QURAN GG BO OMNI 05.5550 5<000<500cns3se0cesgsees —_— oe 
Larger quantity price on application. F. O. B. Easton, Pa. 





“PAS-TIN” 


Is a special label adhesive for tin cans. A white, semi-pasty composition which is diluted as 
desired, with cold water. Requires no heat or preparation. Cheaper to use than any 
other adhesive made for this purpose. 


Size of package Price 

i | RR Re er ee ee ee eres $0.34 per gallon 
ie Me” hasehdepinusiaadp dhapudeahteisgedlansrareneews ote Pc: sy 
er hin E hccccecpansovecdthnammeeansasoucwspeesarech , a 9 

ED Pate OO cacvgomaeiichssésacancssanmia au eae aed ries 6a 46 “ os 


F. O. B. New York 


We issue a catalog of ‘‘Shippers’ and Business Specialties,’’ labor, time and money savers, 
business safeguards, waste preventors. A postal will bring this catalog to you. You may forget 
tomorrow. Send for it today. 


BINNEY & SMITH CO. 


81-83 FULTON STREET, NEW YORK 





‘Shippers’ and Packers’ Specialties” 
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Personal Paragraphs vi 


a 

Mr. Knapp of the Albany (Wis.) Canning Co., 
Was a visitor in the Chicago market on Tuesday. 

W.S. Ryan, with W. A. Higgins & Co., New York, 
left for a two weeks’ vacation in Western Pennsyl- 
vania on Tuesday last. 

Samuel B. Potter of Potter & Braid, New York 
City, returned on Tuesday last from a two weeks’ 
business trip in the West. 

Messrs. A. Lincoln North, of Johnston, North & 


Co., New York, and Sidney Thursby, also of Gotham, 
were in Chicago this week. 





George Roberts, of Thomas Roberts & Co., Phila- 
delphia, spent a portion of the week in the New York 
headquarters of the company. 

A. R. Hatfield, of the Utica Canning Co., spent sev- 
eral days in the New York market this week. He was 
making headquarters with Dorman, Haxford & Bauer. 

Fred R. Drake, of Drake & Co., Easton, Pa., presi- 
dent of the National Wholesale Grocers’ Association, 
spent two days at the New York headquarters this 
week. 

George H. Dunbar, president of the Dunbar-Lopez 
& Dukate Co., packers of shrimp with headquarters 
at New Orleans, is visiting the New York canned fish 
trade. 

W. H. Rhodes, president of the Inter-City Broker- 
age Co., New York, left that city on Friday for an 
extended business trip to Cleveland and other im- 
portant points. 

Charles T. Howe, of Charles T. Howe & Co., New 
York, returned to his office on Saturday from a busi- 
ness trip in New York state. He reported the corn 
crop prospect as fair. 

Joseph F. Gallagher, New York representative of 
the Portland Packing Co., of Portland, Me., left for 
Maine on Wednesday, to be gone a month. He will 
spent his time in the corn packing belt. 

G. N. Moorehouse, of the Bullard Canning Co., 
Stratford, Conn., was in the New York market dur- 
ing the week looking over the canned goods situation, 
with special reference to vegetables and fruit. 

William Fries, president of the California Fruit 
Canners’ Association has reached New York on his 
return from a‘three months trip in Europe. He is 
making headquarters with Johnston, North & Co. 
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Walter H. Lipe, president of the American Specialty 
Manufacturers’ Association, New York, will sail op 
the Provence on Thursday, September 8, for a holiday 
in Europe. He will return in time to attend the ap. 
nual meeting of the association in November. 


Mr. C. R. Ingersoll, formerly head of order depart. 
ment of the Jeffrey Manufacturing company, Coiym. 
bus, Ohio, has accepted a position as sales manager 
for George F. Wescott, White Building, Buffalo, N.Y, 
and will take up his new duties September 15th. 


THe CANNER is pleased to call attention to the 
article on “The Salesman,” on page 41, written by 
Harry Kronau, of the Simpson & Doeller Co., the weil 
known Baltimore label house. Harry is one of the 
most earnest and able men on the road, and his article 
is good. 


Fulton Gordon, the well-known Louisville broker, 
is sending out invitations to his friends to visit 
Louisville during the week of the Kentucky State 
Fair, September 12 to 17. The genial Fulton bids 
all to come early and stay late. Traveling Men’s 
Day will be on Friday,September 16. 

J. T. Austin, secretary of the American Specialty 
Manufacturers’ Association, will leave the New York 
offices during the coming week on a business trip in 
the Middle West in the interests of the organization. 
It is the purpose of the association secretary to start 
a campaign that has for its object the more general 
introduction of the specialty stamp. 

George Gennerich, president of the New York 
Wholesale Grocers’ Association, presided at a con- 
ference held on Wednesday last with Clement J. Dris- 
coll, commissioner of weights and measures of New 
York City. The conference was held for the purpose 
of getting an expression of opinion from the commis- 
sioner as to his intended procedure with reference to 
the ordinance recently passed by the city authorities 
covering the sale of food commodities by weights and 
measure. There were nearly 30 wholesale grocers 
represented at the meeting. Mr. Driscoll stated em- 
phatically that he intended to enforce the law, but 
did not propose to do it in a way that would cause 
hardship to the trade. He said, however, that he pro- 
posed to show manufacturers that if they intend to sell 
their goods here they must conform to the laws exist- 
ing here. He asserted his belief that there is sure to 
be a_ national law covering the marking of the weight 
on food packages. The conference was unsatisfactory 
in that the jobbers were given little encouragement and 
little light what the commissioner really intends to do. 























LATEST IMPROVED 


KRAUT GUTTERS 


Produce that long, 
fine cut kraut! 


Also manufacture 


Core Cutters 
Vegetable and 
Mince Meat Cutters 


JOHN E. SMITH’S SONS CO. 


BUFFALO, N. Y. 





WORLD'S GREATEST KRAUT CUTTER 


German Pattern—Improved 














CLIMAX 


PEA WEICHERS, CONVEYORS and 
ELEVATORS 


QUALITY PEA SEPARATOR 


We are making a specialty of this machine which 
separates the TENDER from the HARD peas. 

Let us show you what it has done, and what it 
will do. 


Climax Machinery Co., Indianapolis, Ind. 
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Packing ‘‘Gallon’’ Tomatoes for the Hotel Trade 


By R. C. Barnard, Secretary Stetson & Ellison Co., Camden, Del., in ‘‘ The Steward.”’ 














Much dissatisfaction exists today among the users 
of gallon tomatoes because of the lack of standardiza- 
tion and the uncertain quality of the various brands. 
We have learned from the leading stewards, caterers 
and chefs that they place particular stress upon the 
total weight of the can, weight of the tomato fruit 
after draining, color of the fruit, and solidity of pack- 
ing. The steward who satisfies himself on these points 
will get full value for his money and the best results 
in his kitchen. 

Packing gallon tomatoes for such discriminating buy- 
ers as hotels and restaurants is a very different prop- 
gsition from simply packing tomatoes for general con- 
sumption in 3-Ib. and 2-Ib. cans. The former demands 
that the canner make a specialty of packing only the 
finest grade of tomatoes if he wishes to please and 
hold the trade on gallons. He cannot pack various 
erades and put out the right kind of goods—there 
are too many ‘opportunities for mix-ups. In these 
days of low prices and “part water” goods a steward 
will sometimes give a doubtful brand a trial, but he 
almost invariably finds himself “burnt” and comes back 
to the brand with a reputation. 

We have found in our 54 years of experience in 
catering to the hotel and restaurant trade that certain 
principles must be strictly adhered to each and every 
year, whether the crop be large or small, if our stand- 
ard is to be upheld, as it has been since we began to 
pack tomatoes. The canner must absolutely follow 
these rules or his goods will fail him at the most criti- 
cal time. Some of these are: 

1. An absolutely sanitary plant or cannery. 

2. Use only the finest tomatoes grown. 

3. Thorough and rigid inspection. 

4. Exercise care and skill in packing. 

5. Pack cans solidly—no “dip-box.” 

6. Specialize on high-grade goods. 

In order that the many readers of The Steward 
may fully comprehend the importance of the above 
points, I will take each one separately. 

1. An absolutely sanitary cannery is one of the most 
important essentials in putting up high-grade goods. 
All tomatoes are packed in the months of August and 
September—the hottest of the year—and working con- 
ditions in many canneries are not of the best. Pur- 
chasers have at times found peculiar things in canned 





tomatoes, and a little investigation would very easily 
trace these things to unsanitary conditions. It is un- 
necessary to emphasize this feature to hotel and -res- 
taurant buyers. 

2. Use only the finest tomatoes grown. We have 
found it necessary in order to get the kind of to- 
matoes demanded by our trade to purchase ourselves 
extra selected tomato seed—paying considerably more 
than for the ordinary grades—to distribute to the 
growers with whom we contract. By specifying that 
only these seeds and no others must be used, we have 
succeeded in getting the growers in our locality to 
cultivate tomatoes that are far ahead of any that we 
can purchase elsewhere in the state. We receive them 
at the cannery only when they are in perfect shape— 
ripe through and through. Those which do not come 
up to our standard are refused and returned—we can- 
not use them in our output. 

3. Thorough and rigid inspection. Upon this very 
important feature depends the high quality of the can- 
ners’ product. Capable inspectors must be selected, 
and even they themselves must be watched. Many 
small canners cannot afford this expense and the pur- 
chaser suffers in consequence. The fruit must be in- 
spected before being placed in the scalder. The peelers 
must be watched. Every unripe or unfit portion of 
tomato must be rejected. All unnecessary juice and 
loose seed must be drained off and a hundred and one 
other little details must be watched every hour and 
every minute of the day. 

4. Exercise care and skill in packing. A high class 
of help must be employed—the cheap labor will not do 
for this class of goods. From the first step—the selec- 
tion of the fruit to be used—competent help is needed. 
Experienced eyes pick out the good fruit and see that 
it is properly washed to remove any dust or dirt which 
may have gathered on the fruit from dusty country 
roads. Proper scalding follows. Expert peelers re- 
move the skin and core thoroughly. These peelers are 
carefully watched to insure that they do their work 
properly and that nothing but rich, red and ripe to- 
matoes go into the pails or buckets. But we do not 
consider even this sufficient to satisfy the hotel and 
restaurant trade. Another rigid inspection—two eagle- 
eyed inspectors and a large inspecting table upon which 
the contents of these buckets are dumped—follows. 
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Standard Tin Plate Co. 
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Here all the unnecessary juice, all the loose seed and 
all the very small pieces of fruit are drained off. Noth- 
ing but the perfect fruit is allowed to pass this table 
and only when the inspectors are satisfied with its qual- 
ity is it conveyed to the canning department. 

5. Pack cans solidly—no ‘‘dip-box.” When what 
we term the “perfect fruit’ reaches the canning de- 
partment it is placed in the gallon cans in as dry and 
solid condition as possible. Every can is filled right 
up to the top—only a small space being left to make 
the soldering of the can possible. This point is very 
important to any steward. He counts on buying all to- 
mato—sometimes he doesn’t get it. Salesmen and job- 
bers make various excuses when gallons purchased 
from them show too much so-called juice. The real 
reason is what is known among the canning fraternity 
as the “dip-box.” This process is very simple. The 
cans are partly filled with tomato fruit and then run 
through this ‘‘dip-box,” which contains a mixture of to- 
mato juice and water, mostly water. Result: Steward 
buys full cans, fair weight, but pays tomato prices plus 
freight charges for water. This explains the low-priced 
gallons that are offered from time to time. 

6. Specialize on high-grade goods. A canner can- 
not do justice to several different classes of buyers. If 
he caters to the most exacting trade (and hotels and 
restaurants are certainly the most exacting and dis- 
criminating class I know) he must specialize on the 
grade of tomatoes to suit that class. Stewards have 
their troubles with some brands of gallons—we’ve per- 
sonally heard their complaints—and we know the rea- 
The packers of these brands put up only a part 
of their output for high-class trade. The balance they 
pack to meet ordinary competition. The class of labor 
which they employ is not intelligent enough to follow 
two sets .of instructions. Hence certain complications 
and mix-ups of which the canner never hears. The 
purchaser is the one who suffers. 

All of these points may seem unnecessary, but unless 
they are strictly followed, you and the patrons of your 
table are using and consuming doubtful products. The 
canner is the one who profits by his careless methods, 
and will follow them year after year. 

When such care and watchfulness are exercised 
from year to year you get gallon tomatoes that are: 

(a) Absolutely clean and sanitary. 

(b) Full cans of solid fruit. 

(c) Filled with red, ripe tomatoes. 

(d) Highest grade goods you can buy. 

(e) Goods worthy of vour confidence. 

(f) Real economy to every steward. 


son. 


And we think that is what the steward of every hote! 
and restaurant wants. 





Fruit Notes 








Porterville fruit growers are agitating the ques. 
tion of the establishment of a fruit cannery at tha 
point. 

The picking of the seedless raisin crop is now yp. 
der way at Woodland. The output, it is reported, 
will be of fair size and the quality of the fruit goog, 

Dayton, Wash., advices state that estimates oj 
leading growers place the apple crop of the Touche 
valley this year at 150 to 165 cars, as against about 
75 cars last year. 

The success of the Sebastopol, Cal., apple shoy 
was so great that the promoters have decided that 
it would be best to incorporate and make the exti- 
bition an annual affair. 

A report from Oroville, Cal., is as follows: “Ac. 
cording to George Cable, the well-known orchardist, 
the prune crop in the vicinity of Dredgerville and 
Biggs will be a record breaking one.” 

Fresno advices say that growers of raisins are 
holding out for 314c, but the packers are not willing 
to make the advance as yet, although it is generally 
believed that they will eventually come to this, 

A report from Winters, Yolo county, Cal., under 
recent date, says: “The fruit crop in this district has 
turned out as follows: Apricots, two-thirds of a 
crop; Muir peaches, full crop; Lovells, two-thirds 
of a crop; Susquehannas, good crop; all other varie- 
ties of*peaches, fair; plums, large crop; almonds, 
Lor rd crop.” 

According to State Horticultural Commissioner 
Jeffery, the California prune producers this year 
have the best opportunity in the history of this 
branch of the fruit industry to make their crops pay 
big. Athough the prune crop this year is about half 
its usual size, it is heavier than the other crops 
throughout the world, where the supply is about a 
third its normal size. Because of this favorable 
opportunity Mr. Jeffery has addressed a_ letter 
to the prune growers advising them to use the 
greatest care in the curing of their fruit, particularly 
in the dipping and the proper use of lye. This care, 
he says, is necessary, as the world will have par- 
ticular reason this year to note the quality of Cali- 
fornia prunes. 




















JUST ONE BEST 


That's 


LEONARD’S QUALITY SEED 
FOR CANNERS 


Care and Skill make our goods UNSURPASSABLE 


‘Call, or send us a list of your requirements. 


LEONARD SEED CO. 
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Users Furnish the Most Convincing Evidence 


Of the Burt Labeler’s Superiority to 
All Other Methods of Labeling 
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This machine is in general use all over the land—your neighboring canner very 
likely has one and can tell you what it has done for him. 

There’s plenty of convincing evidence to prove that the BURT LABELER 
produces results superior to any other method. If you want to make use of the 
most modern method of labeling, write us today what size or sizes of cans you use. 


BURT MACHINE CO., Baltimore, Md. 


























FIRE INSURANCE at 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES, JUNE 30, 1910 


Assets. Surplus distributed pro rata to credit of 
j : Subscribers’ accounts $36,068.74 
Accounts Receivable, Unpaid Reserve Fund Deposits 20,440.00 
Premium Deposits $26,636.86 Surplus Reserve 12,962.91 
Cash in bank 116,496.24 $143,133.10 Net Contingent Subscribers’ Liability 
on policies in force 8,286,612.15 


Liabilities. Amount of Policies in force June 30, 
Re-Insurance Reserve $68,207.06 8,356,083.80 
Due Sundry P 5,454.39 ee 
- _ = Pigg - Papago Net losses January 1 to June 30, 1910... 17,476.43 
aye se or pennies Net premium deposits written January 
Surplus Reserve 12,962.91 1 to June 30, 1910 (inclusive) 86,546.92 
Surplus distributed pro rata to Interest earnings January 1 to June 
eredit of Subscribers’ ac- “ Ye 1910 paige ac one ; a2 1,577.12 
soem 36,068.74 $143,133.10 otal Savings to Subscribers January t) 
ome ; Cio tem ae June 30, 1910 37,117.40 


For information address ADVISORY COMMITTEE 
FRANK VAD . Chai EORGE G. B : . 
LANSING B. WARNER, Attorney and Manager Lee CARS Spempee = SReee SREP. Deas 
L. A, SEARS, WM. R. ROACH 
5 Wabash Avenue Chillicothe, Ohio Hart, Mich. 
CHICAGO T. HERBERT SHRIVER, Westminster, Md. 





Also by the Canners’ League of California and Ohio Canners’ Association 
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Views of ““Canner” Readers on Various Matters of Trade Interest. You are Invited to Send Us Your Ideas 
for Publication in this Department 
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‘*Experience’’ Discusses Wholesalers’ and Retailers’ Insist- 
ent Demand for a Tomato to Retail at 10 Cents— Don’t 
Want to Pay a Fair Figure for a Good Article. 


——.., Aug. 24, 1910. 


Eprror CANNER:—Getting back to the proposition of increas- 
ing the demand of furnishing better goods, the jobbers have 
not shown a disposition up to this hour to pay for quality. 
The writer has seen goods shown that were easily worth 25 
cents per dozen more, and that cost probably that amount more 
to pack than did some other goods shown at the same time, 
and yet the buyer was not willing to pay more than 5 cents 
per dozen advance for the fancy article over the price asked 
for the cheaper one. It is all right to talk quality, but it 
is all wrong, when quality is produced, to ask the producer 
to take a price for his product entirely out of line with the 
cost of production. It is a mistake to get a No. 3 can of 
tomatoes in an extra quality or fancy quality at a price that 
will permit it to be retailed at 10 cents per can at the 
various trade centers. In this wide country of ours, some 
sections require more profit. These must pay a very much 
larger rate of freight, and yet almost all of the buyers 
want to buy No. 3 tomatoes at a price that will permit them 
to retail for 10 cents, and some of them insist on buying them 
so that they can sell three for 25 cents. That price is all 
right where the rate of freight is low, but to other points 
the goods cannot be produced with freight added so that 
they can be sold at such prices. 


, 


It is the insistent and urgent demands on the part of the 
buyers, who are only carrying out the orders of the retailers, 
each wanting good profit on what they do, but forgetting the 
interest of the packer, that has made seconds tomatoes, that 
has made water and pulp part of the filling of the can. I have 
seen very bad tomatoes, practically filled with water, or partly 
filled with pulp, or filled with poor quality tomatoes, retailing 
at 10 cents per can. I made careful inquiry of the buyer and 
was told that the tomato cost him (the retailer) between 70 
and 75 cents per dozen, to go to the consumer at 10 cents 
per can, and that 9 sales out of 10 were single can sales 
and none three for 25 cents. The same retailer would refuse 
to get a bang-up standard tomato, a can filled with tomatoes 
and nothing: but tomatoes, at from 75 to 85 cents per dozen. 
He was crippling his trade and hurting the canned goods 
business by selling of the inferior article, but it was the 
eternal 10 cents per dozen that he was after. He insisted 
on having that price goods from the jobber; the jobber in- 
sisted on the same thing from the packer; the packer, having 
no orders in hand, weakens and accepts the business at the 
price that the buyer wishes to pay for the goods, and proceeds 
to produce something that hurts his business and the packing 
business generally. 

Perhaps, if the packers cannot see the necessity of organ 
izing, taking conditions as they are, it would be difficult to 
present a case to them that they would take action on. 


EXPERIENCE. 


Straight Talk By Delaware Canning Firm—Urges Packing 
of Quality, Honest Labeling and Opposes Water or 
Pulp Filler—Would Not Abolish Seconds, but 
Favors Uniform Can Size and a Living Profit. 

STOCKLEY, DEL., August 29, 1910, 

Epiror CANNER:—Why all this rumpus about codperation 
or consolidation of the canning plants of the country? Would 
this make the output smaller or advance prices? We do not 
think so. Tomatoes, for instance, the bone of contention, 
are very easily canned—the new and inexperienced concern jg 
what we are up against. A great combination of capital and ex. 
perience under one roof cannot turn out a can of tomatoes much 
cheaper than the little fellow in a wayside barn with the help 
of his own family. It is being done every day, and trying 
to crush him out would be disastrous. Let us get together 
and pack quality; turn out a can of tomatoes that will be 
tomatoes, and put it under a dress, whether your own or some. 
one else’s, that will describe its quality; then advertise it, 
Then all the packing houses in the land cannot create an over. 
production. 

As the raw stock of tomatoes gets scarce and price increases 
so the water in the can increases. Give us the net weight law, 
frequent inspection of factories, making all labels fully deseribe 
the. contents of the can, as, for instance: ‘‘ This is Our Stan- 
dard or Fancy Quality,’’ ete., ‘‘This is Our Second Quality 
Tomatoes,’’ etc. The net weight law, we think, will eliminate 
all the water or pulp filler. The label law will rectify the 
other evils. 

We do not wish to be understood to favor abolishing the 
packing of seconds, as your journal advocates. This cannot 
be very well done without great loss to the farmer and canner, 


This second quality of fruit and tomatoes are just as 
good as the first quality, the only difference being in 
appearance. Make it a misdemeanor to use pulp or water as 


a filler; then all our troubles of low prices and overproduction 
will disappear as if by magic. 

Last, but not least, give us a uniform size of can, or a 
United States standard, and not have so many sizes of No. 
3s, as, for instance, ‘‘ Maryland 3s,’’ ‘‘ Jersey 3s,’’ and Cali- 
fornia 2%s,’’ and so forth. The consumer does not know 
the difference in sizes; he only knows the difference in price, 
This creates confusion and does not improve the industry, 

We firmly believe in doing what is right, to run our business 
in codperation, for the improvement of the output; to treat 
our growers and help in a manner that will live and let live, 
but not to quote factory products at starvation prices or to 
accept prices offered by the jobbers at the present time. Just 
cast these letters aside for about a month, then we will come 
into our own. We do not blame the jobber, as he ought to be 
our greatest friend, and we should cater to his wants, but he 
has been buying canned products so cheaply so long that it 
has become chronic with him. We should advance our prices 
to a living profit and urge him to allow it, which he will do 
when we demonstrate to him that a No. 3 standard tomato 
cannot be packed for 6744c per dozen cost price. 

Yours very truly, 
Jno. W. Bay & Co. 
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Trade-Mark Law xe & 


By Chas. R. Lane, of the Trade-Mark Title Co., Fort Wayne, Ind., in the August Cosmopolitan. 











RADE-MARKS are property of the first mag- 

nitude. That is, they are based on a vested 

right, which begins with first use and remains 

with continuous use. Trade-marks serve both 
the seller and the buyer. If it were not for the buyer's 
interest in a trade-mark it is probable that there would 
be no general laws on the subject; as, except for the 
buyer’s interest in a mark, trade-marks would be mere- 
ly grade-marks, and the Supreme Court of the United 
States has held that grade-marks have no right to the 
protection of trade-mark law. 

It is the theory of the law that when the consumer 
(hereafter called the customer) purchases an article, 
and it pleases him, he has a right to some sign by which 
he can identify the goods when he wants to buy again. 
It is not a right, of course, that he could enforce by 
law, but it becomes the interest of the seller to give 
that customer a sign by which to hold his goodwill. 
When that sign is once adopted the law steps in to say 
that in order that the customer may be guided right in 
the exercise of his choice, no one else may use that 
sign except the dealer or the manufacturer who first 
used it. There is a joint interest, therefore, between the 
seller and customer which gives the law a profound 
reason for existence, and which makes a trade-mark 
as above stated, a vested right and a property of the 
first magnitude. 

The infringement of a trade-mark, therefore, is no 
idle thing. No one has any more right to appropriate 
his neighbor’s mark, by which he can deceive his neigh- 
bor’s customers than he has to steal his cash. The laws 
of some states provide imprisonment for such wrongs, 
but the federal law provides only punitive damages and 
an injunction. 

The penalties of the new law of 1905, which is the 
only law that provides statutory protection for trade- 
marks used in inter-state commerce, are found in sec- 
tions 16 to 20 of the law, and, in brief, they are as 
follows: First, the registrant meaning the owner of 
the registered mark, has a right to all the profits that 
the infringer makes in selling goods under the in- 
fringed brand; second, the owner of a mark has a 
right if the court so decrees, to three times the amount 
of damages which the court might find have been done 
by the fraudulent use of another’s mark; third, the 
owner of a mark is entitled to an injunction which ob- 
tains wherever the American flag flies; fourth, the 





owner of the mark is entitled to an order of the court 
for the destruction of all the labels, wrappers or other 
articles used in the perpetration of the infringement; 
fifth, the owner of the mark is entitled to an order for- 
bidding the importation of goods to be sold under his 
mark. 

It is not necessary that a mark, to be an infringe- 
ment, should be a literal copy of the genuine. The law 
uses the term “colorable imitation,” by which it is 
meant a mark which has the power to deceive the cus- 
tomer. Trade-mark rights are adjudicated under the 
rules of courts of equity and the court, in deciding 
whether one mark is an infringement, would consider 
their general resemblance, date of first use and all other 
circumstances which show that the accused infringer 
was trying to sell his goods for the goods of the other. 
The penalties for imitation and substitution are ample; 
one feature of the new law is that there is no longer 
any question of the jurisdiction of the federal court. 
When once a mark is registered, the question of juris- 
diction is settled as well as the prima facie ownership 
of the mark. When once a mark is registered in the 
Patent Office, parties living in the same state have ac- 
cess to the Federal court, because their marks are be- 
ing used in inter-state commerce, and the new law 
gives marks statutory protection by Federal courts of 
well-defined jurisdiction. 

To make a trade-mark valuable, first, register it so 
that the owner may gain a title deed to the prima facie 
right to it in the form of a certificate issued by the 
Patent Office under the authority of the United States 
government. Next, develop it as a property asset by 
giving it publicity in which the trade-mark shall be 
the key to the advertising. Care should be taken not 
to adopt a mark which cannot be registered because it 
is descriptive, or because it is a proper name, or be- 
cause it is a geographical name. The law forbids the 
registration of such as technical marks. It is true there 
is an exception under which a proper name, if used in 
the form of the autograph of the individual, can be 
registered as a technical mark, but such a mark has 
still the weakness of a non-technical mark. It is nat- 
ural for business men to desire to use their own names 
as trade-marks as a matter of pride, but it is the un- 
wisest thing that a business man can do, except to 
adopt and use an unreadable monogram. 

A trade-mark being one of the assets of a business; 
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it is of interest to inquire what happens in case the 
owner becomes bankrupt. In the Federal Bankruptcy 
Act of 1898, Section 70, Clause 2, we find a provision 
vesting the title to all interests in patents, patent rights, 
copyrights and trade-marks in the trustee of the bank- 
rupt. 

It is explicitly provided that the title to trade-marks 
passes by operation of law and no instrument need be 
recorded in the Patent Office. It is, however, proper 
for a trustee to record the order approving his bond 
in the Patent Office, especially as the bankrupt has mat- 
ters pending there. 

The trustee is not bound to take the interest of the 
bankrupt in trade-marks if they are conceivable to be 
worthless or unprofitable. If the trustee declines to 
take the right it remains in the bankrupt. 

State insolvency laws become inoperative in so far 
as they are in conflict with the Federal bankruptcy act 
as soon as it becomes effective. 

It is possible for a trade-mark to become worth mil- 
lions of dollars. It is regrettable that when a man has 
made his trade-mark valuable by heavy expenditure in 
manufacturing and publicity, he should have to suffer 
from substitution. However, it is difficult to frame a 
law which will meet the evils of substitution. Rem- 
edies for such wrongs are still the product of the com- 
mon law in courts of equity. The best way to over- 
come the substitutor is to hammer the trade-mark into 
the mind of the buyer and enforce the provisions of 
the law against imitators. There are ample precedents 
in the decision of the courts for the punishmett ctf 
imitators and substitutors, but in punishing  substi- 
tutors, the difficulty is in getting evidence. The courts 
cannot act without evidence, but if the trade-mark 
owner will handle his trade-mark in the right way 
through publicity and maintained quality of article, he 
will need neither evidence nor courts. 

It is of the utmost importance that the trade-mark 
should be absolutely technical. It should be a mark 
absolutely not descriptive because such a mark can- 
not be exclusive. Exclusiveness is the sine qua non of 
the successful use of a trade-mark. There are many 
marks of great value built upon proper names, but it 
would stagger the commercial world to know the large 
sums of money which their owners have had to spend 
to prevent infringement and substitution under proper 
names and geographical names. Therefore, in select- 
ing a trade-mark, extreme care should be taken that 
all known avenues of research be explored before any 
money is spent upon a mark which could not be regis- 
tered, or protected. This inspection should begin with 
the Patent Office files, followed by inspection of files 
of trade-marks wherever found, and also an inspection 
of a file of marks published in the Official Gazette, but 


not yet granted ; it should include an inspection of gy 
known unregistered marks in use; inspection of trade 
journals, or other advertising media which might 
throw light upon the word proposed to be used ag 
trade-mark, but no effort should be spared to reduce 
the risk of choosing wrongly to the minimum, The 
trade-mark by re-registration every twenty years be- 
comes a permanent property. The certificate is the tap. 
gible evidence of ownership, and it is just as impor- 
tant that the chain of title be kept intact as it is tha 
the title to real estate be kept free from the cloud of 
a missing link. When a business changes hands, , 
transfer of the trade-mark must be recorded in the files 
of the Patent Office.” 


NEVERTHELESS, DEMAND FOR CANNED ARTICLE 
INCREASES. 
The total shipments of pineapples from Cuba jp 
1908-9 was 1,263,466 crates of 80 pounds each: the 
bulk of the shipments were to the United States, 
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CORN Will Mean COIN This Season! 


Will the old machines see you through and 
stand crowding? 


We have provided a fair stock of standard 
machines and repair parts, but they are going 
pretty fast! Are you protected? 


SPRAGUE CANNING MACHINERY CO. 
CHICAGO 


Sprague Model M Cutters, Ulery and M. & S. Silkers, Corn Silk 
Brushing Machines, Mixers, Cookers, Etc. 























The Sprague Universal 
Liquid Filler and Syruping Machine 


This machine is used for filling or finishing off Cans or Glass 
Jars of any size with any liquid that will flow freely 


BRINE, SYRUP, LIGHT SOUP OR SAUCE, MILK, ETC. 


Will handle any size car from smallert ’ to numbe ten size 


Works equally well on ordinary cap huie. 
Friction Top or Sanitary Cans, 


or Glass Jars. 


Fills the can or jar with liquid up to any desired height, 
changes in height or fill or in size of can are quickly made. 

It fills to a dead line wherever set. Absolutely no 
waste. It is a simple, thoroughly well built, substantial 
machine which does not get out of order 


We Can Make Prompt Shipments 


This machine is in successful operation in Fruit and Vegetable Can- 
neries, Condensed Milk Factories and Syrup Packing Establishments. 


For further particulars and list of users address 
DANIEL G. TRENCH & C ., General Agerits 


Sprague Canning Machinery Company, 2 ‘Webssk Avosce, CHICAGO 
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CLASSIFIED ADVERTISEMENTS) 








Practically every large canner in the United States and Canada, as well as a large majority of smaller packers and many picklers, 
preservers, condiment makers, fruit dryers, brokers, buyers, salesmen and manufacturers of supplies, read THE CANNER every 
week, making this paper the best medium in existence in which to place advertisements of used machinery wanted or for sale, experi- 
enced help wanted, situations wanted, canning factories, seeds, boxes, labels, etc., wanted or for sale. 


IMPORTANT—To Insure Insertion Under This Heading, Copy Should Be In This Office Not Later Than TUESDAY 
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EXPERIENCED HELP WANTED. 

i WANTED—Processor who understands thoroughly how to 
pack pork and beans with tomato sauce, one who can plan the 
setting of the necessary machinery, ete. Must be experienced 
and furnish gilt edge references. Address ‘‘H. P. D.,’’ care 
THE CANNER. 





- WANTED—Two good tippers and patchers. Address 


**Towa,’’ care THE CANNER. 





WANTED—At once, a man to mend cans after they leave 
the capper and tipper. Address ‘‘B,’’ care THE CANNER. 





~ WANTED—Hawkins cappers and solder men. Address 
Western Grocer Co. Mills, Marshalltown, Pa. 





Can-Making Help Wanted. 
Experienced man to take charge of moderate- 


State references, employers for past five 
Address E. 





WANTED 
sized can plant. 
years, age, if married, and salary expected. 
Myers Lye Co., St. Louis, Mo. 


MISCELLANEOUS. 


PROPOSALS FOR OATS, DRIED FRUIT, ETC.—Depart- 
ment of the Interior, Office of Indian Affairs, Washington, 
D. C., August 12, 1910. Sealed proposals, plainly marked on 
the outside of the envelope: ‘‘ Proposal for oats, dried fruit,’’ 
ete., as the case may be, and addressed to the ‘‘Commissioner 
of Indian Affairs, Washington, D. C.,’’ will be received at the 
Indian Office ifntil 2 o’clock p. m. of Tuesday, September 27, 
1910, and then opened, for furnishing the Indian Service with 
canned tomatoes, cornmeal, cracked wheat, dried fruit, feed, 
hominy, oats, and rolled oats, during fiscal year ending June 
30, 1911. Bids must be made out on Government blanks. 
Schedules giving the quantities wanted, form of proposal, and 
all necessary instructions will be furnished upon application 
to the Indian Office, Washington, D. C.; to the Indian ware- 
houses at New York City, Chicago, Ill., St. Louis, Mo., Omaha, 
Neb., San Francisco, Cal., and to the several school superin- 
tendents. R. G. VALENTINE, Commissioner. 














WANTED—tThe advice of a thoroughly experienced man, 
how to keep a canning factory running the year around with 
good results, when same is situated in a fruit and tomato 
section, without fruit and vegetables during winter and early 
spring. Address ‘‘B,’’ care THE CANNER. 

PROPOSALS FOR SUBSISTENCE STORES. Office Pur- 
chasing Commissary, U. 8S. Army, No. 11 E. Lake St., Chicago, 
Ill., August 30, 1910. Sealed proposals in triplicate for fur- 
nishing and delivering 120,000 No. 2% or No. 3 cans of to- 
matoes and 24,000 No. 2 cans of sweet corn will be received 
at this office until 2 P. M., September 21, 1910. Information 
furnished on application. Envelopes containing bids should 
be marked ‘‘ Proposals for Subsistence Stores opened Sept. 
21, 1910,’’ and addressed to H. E. Wilkins, Major, Commis- 
sary, U. S. Army, Purchasing Commissary. 








POSITIONS WANTED. 


By experienced canned goods salesman, a good 
Address ‘‘ John.’’ 





WANTED 
position with a good house with a good line. 
eare THE CANNER. 








WANTED—Position as sales manager or department buyer 
and manager. Experienced in packing all lines of canned 
goods, pickles and catsup, as well as experienced in selling 
both to the retail and wholesale trade. Am a hustler and a 
live one. Address ‘‘Pickles and Condiments,’’ care THE 
CANNER. 






WANTED—Position as canned goods, dried fruit, rig 
buyer and department manager; five successful years with 
McCord-Brady Co., Omaha. Severed connections with same 
firm Dee., 1909, on, account of sickness. Fully recovered health, 
Experienced in wholesale grocery business and in getting 
results ‘from salesmen. Address J. L. Webster, 2412 Maple 
St., Omaha, Neb. 




















SEEDS. 

WANTED—Pea seed. We are opend to buy some firs 
class pea seed of the following varieties, namely, Alaska, Ad. 
vancers, Glory, Horsfords, Abundance, Admirals and Exonian, 
Persons having same to offer, kindly communicate with the 
Dominion Canners, Ltd., Simcoe, Ont., Canada. 
































FOR SALE 




















MACHINERY. Py 
FOR SALE—Sixteen thousand No. 3 Continental cans, a 
complete line of canning machinery for tomatoes and corn, used 
as a combination. Only used two seasons. A bargain in this 
machinery. Florence Canning & Manufacturing Co., Florence, 
Neb. 


FOR SALE—Second hand Knapp Labelers, rebuilt to latest 
model, with new lap-pasting device especially adapted to label 
dented cans. 

. These machines have all the new improvements, and we 
guarantee them to work as well as new. 

We will allow the full amount paid towards new Knapp 
Labelers any time within one year from date of purchase, 

These devices are new and not contained in second-hani 
Knapp machines offered for sale outside of our house. We 
have no agents. Address The Fred H. Knapp Company, 
Westminster, Md. 

FOR SALE—Cheap: Twelve spindle Hawkins capper with 
wiper and tipping table complete. Address Wm. Coghlin Ma 
chinery Co., Toledo, O. 








































FOR SALE—Complete outfit of corn canning machinery, 
almost new, and in splendid condition, at bargain prices. 
Address Shearman Mercantile Company, Indianapolis, Ind. 






“FOR SALE—Complete line of machinery for pea canning, 
including graders, fillers, blanchers, engines, shafting, pul- 
leys, ete. Address ‘‘Box J 247,’’ care The Canner. 







\L Two Burr mustard mills, condensed mince 
meat machine and mixer; also six Rival apple parers. Ad- 
dress Burlington Vinegar & Pickle Works, Burlington, Ia 




















MISCELLANEOUS. 
~ FOR SALE—Tomato pulp without preservative put up 2 
No. 10 cans. Holland-American Fruit Products Co., Decatur, 
Ark. 
FOR SALE—1,000 casks vat-run pickles; in fine shape. Ad 
dress ‘‘ Pickles,’’ care THE CANNER. 
























FACTORIES. 














FOR SALE—At a bargain, fully equipped canning factory 
located at Prairie Grove, Ark., in the fruit belt; call on 
address John Poole, Renssalaer, Ind., or L. T. Poole, Oklahom 
City, Okla. 












FOR SALE—a modern equipped tomato factory; operated 
one year in Indiana. Address E. L. Sanford Co., Indianapolis, 
Ind. 

FOR SALE—New box and wood factory sacrificed, ea 


terms. Large stock lumber. Healthy location near Memphis 
Owners inexperienced. Address Bank, Halls, Tenn. 
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‘‘THE SALESMAN.’’ 
HARRY M. KRONAU. 

The salesman, or “Knight of the Road,” as he is 
sometimes called, occupies a prominent part in the 
business world, a genus homo little understood and 
generally much envied by the office force at home and 
the village beaux on the road, who think his life a 
grand frolic, without a care and nothing to worry; 
vet, after a personal experience of several years, I 
have never, even to this day, started on a trip without 
the feeling of a great responsibility and that my firm 
was investing a sum of money, depending on my 
efforts for the realization of not only my own sic- 
cess, but for the success of the business as well. And 
I am sure all right-minded salesmen have this feeling, 
for to be a successful man one must become almost a 
part of the system and not merely a figurehead; not 
think he is simply going on a sight-seeing expedition 
or a frolic, but that he has something to offer the 
buying public that they can use or sell to an advan- 
tage and profit, and that his goods are always as good 
or better than his competitor’s, and his price is never 
too high. 

The day of the frolicsome or sporty salesman is 
past, for this is the age of system, and every moment 
of the salesman must be accounted for, for as a 
prospective customer once remarked to me, “There 
were several in your line here last week.” I replied 
that there would no doubt be several there next week. 

It would occupy too much space to try and illus- 
trate the many trials of a salesman. The Grouchy 
3uyer, the Henpecked one, severely bossed at home, 
tries to make it, and generally does, for the salesman, 
a trying and nerve-racking argument; the one trying 
to hold up his price and goods, the other trying to 
see how far he can go before placing his order. 
This is one of the trying moments for him; here 
he must show his stamina; once he wavers, he’s lost. 
These lengthy arguments often cause him to miss his 
train, no time for eating, a long layover or a lengthy 
drive, often in inclement weather. This is but one of 
the petty annoyances he has to contend with. 

Now when he leaves the beaten paths of the larger 
cities, where the hotel accommodations are fairly good, 
and strikes the tall timbers, where in the dreary winter 
months, one stove (that of the kitchen generally) has 
to do the heating of the entire house, ’tis then you 
have the longing for the comforts of home and are 
prone to wish you only had the boss along. 

I was once attracted by the advertisement of a 
country hotel which laid stress on the fact that it had 
warm rooms for traveling men. I found on my 
arrival that the transoms had been removed from 
the doors of the bedrooms and what heat could be 
coaxed through this space was what warmed the 
rooms, and the food consisted solely of results of the 
hennery. : 

Some one once said all salesmen are traveling men, 
but all traveling men are not salesmen, which is no 
doubt correct; there are, of course, different kinds of 
salesmen, as in other walks of life. Webster defines 
a salesman as one who sells goods. By selling goods 
we mean a person that, by his ability, can convince 
the buyer that what he has to sell is what he wants, 
and that he wants it now, and at his price. To this 
kind of a salesman all buyers have the same appear- 
ance and he bothers not about his competitors; he 
goes ahead, depending on his skill as a demonstrator 
of his goods. To be successful, he must be a hustler, 
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quick of thought and a thorough judge of human 
nature. This must come by intuition, for seldom do 
you find two buyers with the same characteristics. 
This cannot be taught him, but must be born with 
him. Honesty and truthfulness, strict attention to 
business, should be his first principle, full of courage 
and not faint-hearted. It is not necessary that he be 
such a great talker, but to know when to talk and 
what to talk about. Education is a good qualification, 
but he need not necessarily be college-bred to succeed. 

This kind of a salesman has no time for frolics, and 
his time, both night and day, is given to his business 
pursuits, and his services become invaluable to his 
employers, his talks often valuable to the buyer, and 
he is always a welcome visitor. 

As I previously remarked, there are different kinds 
of salesmen. We will take what is called the order- 
taker salesman—generally one who has no ability or 
originality of thought, so that he could go out and 
locate business or establish a following. Having no 
ideas of his own, he follows the paths of his predeces- 
sors, depending on the brains of others or the reputa- 
tion of his house for his success or orders. This sort 
of a salesman does not usually become a shining light 
in the profession, for all managers of selling depart- 
ments demand from time to time new customers, for 
a successful salesman, as well as being an order-taker, 
should be a strong advertising medium as well. 


RASSMAN-McKENNY CO. INCORPORATES. 

The Rassman-McKenny Co., of Chicago, was incor- 
porated last week to deal in groceries and supplies 
by Wm. E. Rassman, G. E. McKenny and Alfred E. 
Barr. The capital stock of the Rassman-McKenny 
Co., is $15,000. 


DELICIOUS JAPANESE CRAB MEAT. 

THe CANNER herewith acknowledges the receipt, 
from the Brigham-Jewell Co., 543 North State street, 
Chicago, of one can each of their brands of crab meat, 
“Tzumi,” “Coral” and “Castle.” Upon being cut these 
cans showed a very fine quality of meat, delicious to 
the taste. The meat was of good white color, quite 
above criticism on the point of quality, and all who 
have tasted the Japanese article know that it is de- 
licious. 

The brands, “Izumi,” “Coral” and “Castle,” are ex- 
ceptionally fine, the kind that make for rapidly in- 
creasing popularity for the product, and the Brigham- 
Jewell Co. is to be congratulated on having them. The 
Brigham-Jewell Co.’s business in this district has been 
built up on the “Izumi” brand exclusively and their 
trade this year will run up into a good many cars. 
They report that the sale of high grade Japanese 
crab meat is increasing very rapidly. 


JAPAN CRAB CATCH A FAILURE. 

“The expectation that the canned crab will fall in 
price due to over-production seems,” says the Jour- 
nal of the Fisheries Society of Japan, “to have been 
nearly a speculation. The price will only go high 
as the time advances for the simple reason that the 
catch of this year both in Hokkaido and Saghalien 
has been almost an entire failure. Due to the failure 
of the catch and the keen competition among pack- 
ers in bidding the crabs, the cost of production has 
immensely arisen and it is now almost a matter of 
impossibility for packers to accept any future 
orders.” 
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CANNERIES FACTOR IN BUILDING UP WESTERN 
MICHIGAN—APPRECIATION OF W. BR. ROACH. 

In its modern application, the fruit and vegetable 
canning industry goes hand in hand with success in 
agricultural communities. There are two paramount 
reasons for this. First, the far sighted cannery man 
will establish plants only in the midst of districts that 
are rich in quantity and quality of the products he de- 
sires to preserve. And secondly, the cannery con- 
tributes to the financial success of the farmer in its 
district because it offers a staple and remunerative 
market. 

Perhaps no one factor has contributed more to the 
development of the fertile districts of western Michi- 
gan than the canneries. In this section W. R. Roach 
stands at the head of the industry and his success at 
Hart marked the beginning of a new era of prosperity 
for Oceana and Mason counties. Mr. Roach saw the 
possibilities for the building up of a great canning in- 
dustry that should embrace all of western Michigan. 

Already he has four big factories and several branch 
stations in operation and each year sees the company 
branching out to take in new territory and steadily 
improving machinery and transportation facilities to 
the end that the farmer shall gain greater returns for 
his products and the company shall have the benefit 
of fruit and vegetables that are fresher than any house- 
wife can obtain. 

Western Michigan already is recognized as one of 
the greatest fruit and vegetable canning centers of the 
world and to say this implies that it stands in the front 
rank as a horticultural and agricultural district. 

In the district surrounding Hart is some of the best 
land to be found in any section of Michigan. But it is 
not the only district. There are other sections with 
land just as productive. The conditions in Oceana and 
Mason and adjoining counties are made a little more 
favorable through the wide operations of the great 
W. R. Roach Canning company. In and about Hart 
there never need be any gamble in farming, except with 
the weather. Any farmer can contract ahead for al- 
most his entire crop at good prices. The cannery 
stands ready to take all he can produce. He can figure 
ahead just about what his income will be. 

Figure It All First. 

To many, the plunging of certain successful Oceana 
farmers seemed too daring. But these men had looked 
ahead. They knew the soil, knew about what the yield 
would be and the cost and the prices to be realized 
Schultz himself has said he figured it all out on a care- 
ful, conservative basis and his success came just as he 
had figured it would. There always is some gamble 
with the weather, but any Oceana and almost any west- 
ern Michigan farmer may conduct his place upon the 
diversified farming basis that keeps him always secure 
against the failure of any one crop. 

Farming within the area covered by the Roach 
company’s plants is devoid of any of the difficulties of 
the market. The Hart cannery for instance takes about 
every fruit and vegetable raised in this section of the 
country. Beginning with strawberries it preserves all 
sorts and varieties, including red and black raspberries, 
gooseberries, cherries, peas, plums, peaches, tomatoes, 
pumpkins, lima beans, sweet corn, beets, spinach and 
cabbage. This year it installed machinery for canning 
string beans in order that there should be no break in 
the busy season. 

Lectures to Growers. 
The company furnishes seed for most of the products 


it accepts and maintains what is known as a hi ricultural 
or growing department under Superintendent Dennert 
In the winter Mr. Dennert journeys all through weg. 
ern Michigan giving lectures and expert advice on mat. 
ters pertaining to the fruit and vegetable industry, 

The Roach company is one of the greatest single 
factors in favor of good roads in western Michigan, 
Good roads are necessary to its successful operation, 
One of its provisions is that everything must be in the 
cans within a very few minutes from the time of jts 
harvesting. To this end the company is planning to 
inaugurate a system of collection by auto truck, } 
used special trains on the railways leading to the towns 
where it maintains canning factories and stations. This 
year the company will build a special rail line of jts 
own to tap certain territory and plans to have a big 
new plant at Scotsville. 

W. R. Roach, who came to Hart and took over the 
dilapidated little old canning plant only a few years 
ago, did business upon the same optimistic system now 
so common among the farmers of the district. He op: 
erated the old plant one year and then put up the im- 
mense institution that today is without a parallel any- 
where in the world. His confidence in the industry and 
the county was justified in tremendous returns, His 
factory has made the name of Hart a synonym of per- 
fection in canned goods throughout the country. It is 
significant that nearly half a million of the Roach com- 
pany’s products are distributed through Grand Rapids’ 
wholesale grocers alone. 


Opportunity All About. 


Mr. Roach’s ideas for the development of western 
Michigan are in keeping with his own system of busi- 
ness. He does not believe in half hearted methods in 
any line. “All one needs in western Michigan,” said 
he, “is perseverence, industry and a little intelligence. 
With these attributes I will back the confirmed city 
dweller to win out as a fruit and vegetable farmer on 
almost any ground in western Michigan. The oppor- 
tunity is here. It is sticking up all about us. But one 
must work for it here just as elsewhere. The only dif- 
ference is that in this favored land the results of in- 
dustry are more pronounced and immediate. 

“There is no question that a man can come into 
western Michigan without capital and win out. But 
it is a slow, tedious process. He will win if he sticks, 
mind you, but few can expect such phenomenal re- 
sults as achieved by Mr. Schultz. It takes capital to 
jump into success on a large scale in farming as in 
other lines of endeavor. But the stranger can come 
into this section, go in debt for his place and gradually 
win his way out, and it is a tribute to the soil and the 
market and the possibilities of the country. There are 
too many farming districts where to begin with a debt 
means a debt just so long as a man lives. 


“Our business is a big factor in the success of the 


farmers of this part of the state. There always is a 
market and good prices waiting. They don’t have to 
wonder about the disposition of their products. We 
contract for them in advance and thereby eliminate 
one of the chief uncertainties of the average farming 
community. We cannot use anything but the best 
quality and in order to be sure we get it, the com- 
pany sees to the purchase of seed and disposes of it 
to the growers at from 25 to 50 per cent of the cost. 
It is high grade, higher than the individual farmer 
could readily obtain and guarantees larger crops 4s 
well as highest possible quality.” 
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»] **ALL OUR CANS ARE WASHED AND STERIL- 
NATI 0 NA L CA N M E RS IZED BEFORE THEY ARE FILLED.” 
: Jones’ Can Washer 
Y and Sterilizer 


A Complete List of the Can- 
ners of the United States 


Compiled by 


National Canners’ Association 


From Last Fall’s Statistical Reports 


Carefully prepared and up-to-date. 
Arranged by counties. Lists corrected 
by canners themselves; verified by com- 
petent authorities. 

Distributed free to members of the 


NATIONAL CANNERS’ ASSOCIA- i. . <i 
TION. " Gibson City, Ill., 5-1-00. 


Messrs. Sprague Canning  achinery Co., Chicago, Ii: 
. Gentlemen:—We are pleased to report that we used the Jones’ 
Sold to the TRADE at $2.00 per Can Washer sess, season a ae fratitying a. and % 
r will be a revelation to any Canne oods Packer to use one 0 
copy ’ postage prepaid. these machines and collect the mass of filth which is washed out 
of cans ] a A 8 run. to LT age not only — serees 
: . masses of foreign -~ ncluding insects, cinders, yarticles 
Address all orders to the solder, coal, chips of wood, etc., but also rendered the cans free 
from acids or fluxes used in manufacturing the cans, 
We would not think for one moment of packing food products 


National Ganners’ Association = cans = ie —, ag py — ~t, fo ss them, and 
. ~ (Signed) ‘GiBsON CANNING CANNING CO., 
Belair, Maryland 3. W. McCall, Manager. 


acedensiuaiintiiiatin: iiliiasoeatl SPRAGUE CANNING MACHINERY CoO. 
? / P 5 Wabash Avenue, CHICAGO 
























































THE HAWKINS AUTOMATIC CAPPING’ MACHINE 
You can make your capping the least of your worries by using the 


MOST RELIABLE CAPPING MACHINE 
TESTIMONIAL 


Sprague Canning Machinery Co., Chicago, III. 

Gentlemen:—Thinking you might be interested to know that we gave the new line of machinery purchased from 
you this season a try-out at high speed, will say that we ran the Hawkins Capper 102 cans per minute on peas. We 
do not know how much faster we could have run, but think we could have gone some faster, as the machine was doing 
excellent work at this speed, as you may know from the fact that we had only one man tipping and there was not 
enough patching to keep one man busy over one quarter of the time. 

Respectfully yours, 
FORT ATKINSON CANNING COMPANY. 


SPRAGUE CANNING MACHINERY COMPANY 


Daniel G. Trench & Co., General Agents 5 WABASH AVENUE, CHICAGO 











Fort Atkinson, Wis., Aug. 3, 1910. 
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WIDE DEMAND FOR EXPRESS REFORM—COMMERCIAL 
BODIES FILE A PETITION FOR INVESTIGATION. 
More than 120 commercial organizations, among 

them the Merchants’ association of New York, the 

Boston chamber of commerce, and the Chicago Asso- 

ciation of Commerce, have filed with the Interstate 

Commerce Commission a petition asking an investi- 

gation of express rates classifications and regulations 

of practices. 

The petition Sts forth that merchants have suffered 
for years from unjust charges by express companies 
doing an interstate business. The allegation is made 
that net returns to companies have been out of all pro- 
portion to service rendered and capital invested. The 
petition makes similar demands to those ordered only a 
few days ago by the Illinois Railroad Commission. 

With the object of showing that the enormous accu- 
mulations of dividends paid upon small investment was 
due to extortion the case of one company is cited. 
This company was organized with a capital of $100,- 
000, and only recently its property amounted to 
$71,000. On this investment the company has paid in 
ten years $3,200,000 in dividends and has accumulated 
about $1,500,000. These dividends and accumulations, 
it is set forth, have come after paying to railroad com- 
panies from 40 to 45 per cent of the gross earnings. 
The petition alleges : 

“That the investment of other express companies is 
approximately no greater in proportion to the amount 
of business than in the case cited and the profits of 
some of the other companies are equally or more ex- 
cessive.” 

Object to Progressive Charge. 

Objection is made, too, to the practice of express 
companies charging a progressively increasing rate for 
a subdivision of weight carried into smaller parcels. 
It is set forth that railroads do not get more pay for 
the increase in the number of packages, therefore the 
express companies should not, except where a larger 
number of small packages means increased cost of 
handling and terminal service. The petitioners say that 
in practice “the increased rate imposed for the subdi- 
vision of weight exacted is not only for terminal serv- 
ice but train haulage service also, so that the haulage 
charge becomes grossly disproportionate to the fair 
value of the service rendered by the railroad when the 
value of that service is measured by the ordinary ton- 
nage standard of railroads. Under the graduated scale 
the railroads receive for moving 100 pounds in small 
parcels as high as thirty-seven and one-half times the 
amount received by them for 100 pounds of first-class 
freight.” 

Complaint also is made that terminal charges are not 
imposed on an even basis and the charges of such serv- 
ice are “in proportion to the distance covered by the 
haul, so that in case a haul is approximately 3,000 miles 
the charge for terminal service is approximately 
twenty-five times, or more, greater than the charge for 
similar terminal service in the case of a haul of twenty- 
five miles.” 

Complain of Cumulation Feature. 

The petition further complains of the cumulation of 
high local rates upon through shipments passing over 
the lines of two or more express companies whereby 
charges are exacted for two or more terminal services 
which are not rendered and an excessive rate exacted 
for transportation service. 

Complaint is made that express companies ignore the 
routing directions of shippers. It is alleged the com- 








pany receiving packages frequently sends them py 
long, roundabout routes in order to carry them as far 
as possible over its own lines, and thereby secure for it. 
self a larger proportion of the joint charge. whereby 
the shipper is deprived of the prompt delivery {op 
which he pays. The petition further sets forth alleged 
grievances in connection with express money orders 
the public being required to pay extra to secure liqui- 
dation of such orders. 

The petition, to’argue in behalf of which commercial 
organizations have retained John W. Griggs, former 
attorney general of the United States, and Ben L, Fair. 
field, will be considered by the Interstate Commerce 
Commission when it convenes in the fall. 





EASTERN JOBBER DISCUSSES THE NEW SALMON 
PRICES. 


Concerning the situation on salmon and the new 
opening prices, a leading New York jobber is reported 
as saying: 

“The following tables show the 1909 Pacific Coast 
pack of salmon, plus the carry-over from the 1908 
pack, in first hands on September 1, 1909: 





Cases, 

CONSE. WE Nn 6 Soci ads adewssabaee vs 291,000 
Sockeye and Alaska Red........... ever 3,504,000 
Medium Red, Cohoes and Silversides...... 395,000 
ee MU CON a 55.55 0 a ese 1,850,000 
WORE? * eben AGE oe Se A PON eS 6,040,000 


“The best estimates obtainable at the present time as 
to probable 1910 pack are as follows: 


Cases. 

OS ee ere oe eres 250,000 
Sockeye and Alaska Red..................2,000,000 
Medium Red. Cohoes and Silversides........ 400,000 
SNS a Ph ss tah see ewseld shee. 850,000 
oe ain cme atlases < Ok 3,500,000 


“No carryover from the 1909 pack. 

“By comparing the above you will see that the sup- 
ply of salmon for the next twelve months is not 
much over 50 per cent of the quantity actually pur- 
chased by the trade during the past twelve months and, 
in spite of the enormous quantity—in fact, the largest 
on record—purchased by the trade during the past 
twelve months, and purchased largely during sixty 
days last fall, we believe the new pack is coming in 
on the barest markets in the history of the business, 
and with the spot marked on both Alaska red and 
Alaska pink at the highest figure on record.” 


THE EYE IN RELATION TO FOOD. 


“Fashions are no longer chiefly confined to hats and 
clothes,” says the “London Daily Mirror.” ‘“London- 
ers have betrayed the fact that even in food they like 
the correct color. Salmon, for instance, goes unsold 
if it does not possess the required tinge. Londoners 
do not care for the lighter colored salmon as they do 
for the red variety,” continues this paper. 

Inquiries were made by the “London Daily Mir- 
ror” among wholesale fishmongers, fruiterers, dairy- 
men, etc., on this subject. 

“There is certainly a fashion in red colored salmon 
at the present time,” said a fishmonger. “Pale colored 
salmon is rarely asked for. People select the red col- 
ored variety because it ‘looks better.’ It is my expe 
rience, however, that the deep colored salmon is often 
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Manufacturers of SHEET AND TIN MILL PRODUCTS of Every Description 





Equipped with modern machinery and 
operated by skilled labor, enable us to 
set the pace in Tin Plate manufacture 


SPECIFY THE STANDARD BRANDS 








“AMERICAN 
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American Coke 

American Best Coke 
American Kanner’s Special 
American A Charcoal 
American AA Charcoal 
American AAA Charcoal 
American AAAA Charcoal 
American AAAAA Charcoal 


Classified according to the amount of Coating. 


Note:—AMERICcAN COKE is an everyday plate, made better 
to-day than ever before, in this country or abroad. Instead 
of substitutes or plates equal to, specify the standard brands 


“AMERICAN” 


lean Sheet analin Plate 


General Offices: Frick Building, Pittsburgh, Pa. 
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DISTRICT SALES OFFICES 


Denver New Orleans Pittsburgh 
Detroit New York Portland 
Philadelphia 


Export Representatives: UNITED STATES STEEL PRODUCTS EXPORT COMPANY, New York City 


a) 


San Francisco 
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dry and an inferior quality to pale salmon. Yet people 
will have the other and are willing to pay higher prices 
for it. 

“When purchasing salmon, customers usually in- 
sist ‘it must be red,’ and will not be persuaded to 
buy the pale variety. With haddocks the average 
customer has an exactly opposite taste. The light col- 
ored haddock is usually asked for, although it is ex- 
actly the same quality as the bright yellow fish.” A 
similar state of things exists in the poultry market. 
“The public insist upon white or black legged chick- 
ens,” said a poultry salesmen. “They refuse to buy 
chickens with yellow legs, although the latter are just 
as good eating. Gray geese are also scorned by the 
majority of Londoners in favor of the white colored 
bird. A countryman, however, who knows something 
of poultry farming will generally buy the gray goose 
for preference. 

A well-known London dairyman admitted that there 
were three notable “food fashions” in his trade. “The 
preference for brown eggs to white eggs is well 
known,” he said. 

“Brown colored eggs are really no richer than white 
eggs, but the public insist upon them, and consequently 
their value is often increased. 

“Pale cheese and ‘buttercup yellow’ butter are also 
in great demand, simply because their color seems to 
attract the public.” 


A SENSIBLE VIEW OF CANNED GOODS. 

All sorts of reasons have been assigned as an expla- 
nation for the high prices demanded for all food com- 
modities. Anyone who has a pet grievance against the 
government or the world in general has made haste 
to offer that as the one and only reason why living 
expenses are so high. Almost no one has forgotten 
to blame the women of the country, one way or an- 
other. A prominent grocer testified not long since that 
women were to blame for the high prices because they 
insisted on using the best and demanded so many 
canned goods. 

Like all the other statements, this has its grain of 
truth. And, likewise, it has its other side, full of merit. 
Not all women are compelled to practice rigid econ- 
omy as far as their bank account is related to their ex- 
penses, but all should practice reasonable economy 
from principle. There are other forms of economy 
which at first glance do not concern money. There is 
economy of time and bodily strength and nerve force. 
One's relation to the family will often dictate an ex- 
penditure which is extravagant on its face and the 
wisest economy at bottom. 

The value of an attractive menu can not be over- 
estimated as a factor in successful home making, and 
where would the. housewife be without canned goods? 
So many things that are native to one part of our coun- 
try would remain unknown to the rest of the world 
were it not for the canners’ art. To be sure, people 
lived and died without the goods when they were not 
to be obtained, but that is no reason why we should do 
so, especially since they are valuable adjuncts in home 
building. What a boon canned goods are to the woman 
living miles from good markets! What would she do 
without canned goods? The only alterriative is to live 
in a boarding house, which can never, under any cir- 
cumstances, seem like home. And there she would be 
served with the same canned goods. 

One of the cleverest short stories written in recent 
years clustered around this question of canned goods. 


It resulted in a borrowed dinner, borrowed in order to 
deliver the unexpected guests from a sort of horror 
which the mere mention of canned goods produced on 
them. This was owing to the fact that the guests had 
lived for months on nothing but canned goods and 
far away from civilization. If the cook of the party 
had known just how to handle canned goods things 
might have gone better. 

In the first place, use none but the recognized beg 
brands. As a ryle the cans are smooth and perfect. 
If they are dented in, however, you need not eye the 
can with suspicion on that account. It shows that 
there has been no fermentation iside to generate gas 
which causes the can to bulge outward. Beware of a 
can that has more than one mark of the soldering jroy 
on the end of the can. It is almost certain to mean 
that the contents have fermented and an extra Opening 
has been made to allow the gas to escape. In other 
respects the can will look all right. Be careful, too, 
of buying can that is bulged in. 

Under no circumstances allow the contents of the 
can to remain in the can even two minutes after the 
can is opened. Transfer at once to an earthen or 
granite dish. 

This prompt emptying of the can must not be con- 
fused with another process which is just as important, 
but as different in its purpose as possible from the 
other process. 

Pour the contents into a china or unchipped granite 
dish. Let the dish remain uncovered unless there js 
danger of insects. In that case put a fine sieve or 
screen high above the contents, but still covering. The 
object is to expose the contents to the air for a time 
in order to restore the oxygen which was removed by 
the sealing. Any sort of canned goods is better in 
taste for this airing. Of course there should be no 
high temperature nor should the dish be exposed too 
long. Half an hour is sufficient, especially if there is 
an occasional stirring of the mass so that the air can 
get to all parts. 

If these directions are carried out and every detail 
of seasoning attended to there will be no need of com- 
plaining of canned goods. Often it is an improvement 
to cover vegetables with cold water and bring very 
slowly to the boiling point and then drain and cover 
with fresh water. Experimenting for yourself will 
give you many a useful idea in the use of these time 
and labor savers.—Los Angeles Herald. 


THEY MIGHT FARE WORSE. 

Dr. Harvey W. Wiley, the famous food expert, said 
at a dinner in Washington, apropos of the meat boycott 
and the cold storage discussion: 

“The trend of modern life seems on the surface to 
be toward preserved instead of fresh foods, but there 
is no such trend, save among certain dealers. 

“Who,” said Dr. Wiley, “would like to be in the 
boots of the cowboy in the barren sagebrush country 
who used to send in, week after week, the same order 
te the storekeeper? 

“*Canamilk, canacow, canajam, canabutter, cana- 
cake, canascrapple, canacorn, canaham, canaplums.’”"— 
New York Tribune. 

AUGUSTA JOBBERS ORGANIZING. 

The wholesale grocers of Augusta, Ga., have formed 
an association, the object being, it is said, to work to 
gether to eliminate evils that have entered the business. 
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EFFECT OF FOOD PRICES. 

The markets afford evidence of some recession in 
the prices of meat since last winter, when they reached 
abnormal altitude, but there is no evidence that it is 
due to increased supply. The sole cause is a falling 
of in demand and lessened consumption. This is a 
natural economic result, though it has been accentuated 
by resentment at what was assumed to be a combina- 
tion for keeping up prices. Such effect as that had was 
nothing new, and it was by no means the cause of the 
advance that had taken place in the previous year. 
That cause has been sufficiently explained and the 
part that “trusts” or combinations had in maintaining 
prices was greatly overrated, though no doubt they 
had made and kept them higher than they ought to 
have been. They have not been able to prevent a de- 
cline under the influence of diminished demand. 

There is plenty of evidence from experience and 
observation, to say nothing of market statistics, that 
there has been a diminution of consumption, induced 
as much by choice as necessity. It began to some ex- 
tent with the resentment referred to and a desire to 
punish the “meat trust,” but it has been sustained 
by a growing conviction that people did not need so 
much meat in their diet as they had been accustomed 
to indulge in, in fact, that they were “better without 
it.” It has long been the opinion of many physicians 
that our people are wont to eat too much meat, and a 
change of habit in that respect may be regarded as 
an improvement and likely to be permanent. Perhaps 
a more serious matter has been an extravagant use of 
meat resulting in waste on account of deficient skill 
in cooking and utilizing the material. 

Probably less meat and more vegetable diet is bet- 
ter from a hygienic point of view, but there may not 
be so very much economy in it. Under normal con- 
ditions of production and with an increased demand 
from change of habit, vegetables and fruit will not be 
so much cheaper, though increase in supply will be 
easier. The chief material for food next to flesh is 
grain, especially wheat, and the price of that is not de- 
clining. If it continues high it will stimulate the pro- 
duction of a greater supply, but it will also tend to re- 
strict consumption. There may be an enforced econ- 
omy in the consumption of food of all kinds. There 
would be no harm in that if it were properly adjusted, 
but the trouble is that the pinch will come where there 
is least excess and least waste. It is nevertheless a 
fact that if the cost of living is to be permanently raised 
tne standard of living will be lowered, for the two by 
no means correspond.—Journal of Commerce. 


MUCH REVENUE FROM SUGAR. 


Government statistics just issued show that because 
of the import duty on sugar each consumer—man, 
woman and child—pays an average of about $1.25 per 
year more for this article than it would cost without 
duty. This means an annual tribute of $7.50 for a 
family of five persons. If the population of the United 
States is 90,000,000, the total excess on account of the 
sugar tariff is about $112,000,000 per year. Of this, on 
a liberal estimate, the government gets only about 40 
per cent, or $44,800,000. About 16 per cent goes to 
the cost of collecting the duty, leaving 44 per cent, or 
more than $49,000,000 annually that the people pay 
in cold tribute to the sugar interests as a bonus. : 


Read CanNer’s for sale and want ads every week. 
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CANARY ISLAND USE MUCH CANNED GOODS. 


Vice-Consul Ross J. Hazeltine, of Teneriffe, reports 
that the Canary Island imported during 1909, three 
hundred and fifty-one tons of canned goods, which 
came chiefly from Great Britain. He says that the 
recent establishment of direct steamship service be- 
tween New York City and the West Coast of Africa, 
the vessels calling at the Canary Islands on the out- 
ward voyage, “affords an opportunity for the extension 
of American trade in the Canaries.” 


HUMAN LIFE FOR SEPTEMBER. 

The world is getting to be a more interesting place 
to live in every day—which simply means that more 
interesting people are coming to the front every day 
and doing things that vitally concern every dweller on 
this whirling ball. This is HUMAN Lire’s field—bril- 
liant, entertaining, intimate stories. of all these men 
and women that you ought to know and want to know 
about. 

Beyond question Roosevelt towers above every other 
man in American public life today, and, whether you 
admire him or not, this is reason enough why you 
should wish to read Alfred Henry Lewis’ great serial, 
“The Story of Roosevelt,” which began with the June 
issue. 

A new star among humorous philosophers—regarded 
as the legitimate successor of Artemus Ward and Josh 
Billings—has arisen in the Hoosier State, and the story 
of his leap into fame is most wittily and happily told 
in this issue. 

Hiram Moe Green made a rather startling proposi- 
tion in the August number in regard to preventing a 














“The Maryland Motor Car” 





Built by 


The Sinclair-Scott Co. 
Baltimore, Md. 


Write for Price and Illustrated 
Booklet 























48 ’ THE CANNER AND DRIED FRUIT PACKER. 


monopoly of the air. He follows this up with the ar- 
ticle, “Is a Million Too Much?” in this issue. 

In the great American Captians of Industry series, 
this issue carries the story of J. M. Studebaker, who 
with his brothers built up the world-famous house that 
bears their name. 

Thomas Dreier, that brilliant and versatile dispenser 
of a sane and cheerful philosophy, is dubbed a vaga- 
bond, and what he has done and is doing shows that 
the title fits him like a glove. 

The singular story of the only malefactor of great 
wealth who admits that he has malefacted; and of 
Caroline Bartlett Crane, the “municipal housekeeper” 
of Kalamazoo, are unusually readable features. 

All the other departments and features in this issue 
are as uniquely entertaining as usual—Human Life 
Publishing Co., Boston. 


SAFETY IN TRAVEL. 

Railway casualties can never be quite eliminated, 
but despite the wreckage and loss of life which at- 
tend the operation of the great carrying lines the risk 
of travel is now greatly reduced as compared with 
that of bygone days. The Interstate Commerce Com- 
mission calls attention to the fact that one-third of the 
entire railway mileage of the United States is oper- 
ated under the block signal system. Steel cars are 
replacing the old wooden types, and employes general- 
ly are far better drilled in their duties than formerly. 
Every year witnesses the introduction of new devices 
for the protection of the public and the saving of 
property. One effective way to promote individual 
safety is to patronize those lines of travel which are 
most zealous in avoiding the causes of accident, rather 
than those which confine their best efforts to outdoing 
their competitors in speed. Figures have just been 
made public by the Bureau of Railway News and Sta- 
tistics which, among other facts, include the follow- 
ing: During the twelve months, ending June 30, 
1909, of 368 railroads tabulated 347, operating a total 
of nearly 160,000 miles of road, went through the year 
without causing the death of a single passenger, out 
of more than 570,000,000 people carried. The Penn- 
sylvania Railroad scored one fatality in two years, 
during which period it transported over its lines near- 
ly 300,000,000 passengers. A comparison with the 
records of the railways of Great Britain is highly 
favorable to the American roads.—Confectioners’ 
Journal. 


JAPANESE BUSINESS PRECEPTS. 


Luck hovers around the house of smiles. 
no mercantile success without fine diplomacy. 

The hard business machine works quicker when 
greased with the oil of humane and kindly considera- 
tion. 

The best way to conduct a business is to follow the 
example of the traveler, who, with a heavy burden 
upon his shoulders on a long journey, neither hurries 
nor stops but slowly moves forward. 

Sacrifice little losses to enjoy great gains. 

A good speech is a short one, so is a letter. 

When asked for the chisel, give the hammer also. 

Wealth and happiness are the production of effort. 

To get a large return from men, overlook small 
faults in them. 

One’s business ability can be measured by one’s 
borrowing capacity. 


There is 


No risk, no prize; he who dare not go to the tiger's 
den, can not get a cub. 

The sample, the advertisement and the sign oye 
the store should tell the truth perfectly. 

Make your rules and regulations simple and |g 
your system stay unchanged, for it will inspire cop. 
fidence. 

When men borrow money they smile like Buddha: 
when men return money, their attitude is plainly eyjj, 

First choose the right time, next the right place, and 
then unite your forces in harmonious operation. 

Gather profit in business as if you were cropping the 
leaves from the tea plant, leaving the young buds for 
the next gathering. 


THE LAW OF SUCCESS. 


It does not matter what other people think of you, 
your plans, or of your aims. No matter if they call yoy 
a visionary, a crank, or a dreamer, you must believe 
in yourself. If you forsake yourself by losing your 
confidence, you can accomplish nothing. Never allow 
anybody or any misfortune to shake your belief in 
yourself. 

You may lose your property, your health, even your 
reputation, but there is always some hope for you so 
long as you keep a firm faith in yourself. If you never 
lose that, but keep pushing on, the world will sooner or 
later make way for you, and you may regain the con- 
fidence of those who have denounced you. 

Self-reliance, which carries great, vigorous self- 
faith, has ever been the best substitute for friends, 
pedigree, influence and money. It is the best capital in 
the world; it has mastered more obstacles, overcome 
more difficulties and carried through more enterprises 
than any other human quality. 

A stream cannot rise higher than its source. A 
great success must have a great source in expectation, 
in self-confidence, and in persistent endeavor to attain 
it. No matter how great the ability, how large the 
genius or how splendid the education, the achievement 
will never rise higher than the confidence. “He can 
who thinks he can, and he can’t who thinks he can't.” 
—Exchange. 


HAS SURPLUS OF $420,000,000. 


Including the dividend to be paid in the last quarter 
of the current year, the Standard Oil Company from 
1882 to 1910, inclusive, will have disbursed to share- 
holders a total of nearly $710,000,000. The earnings 
for dividends, partly estimated, were close to $1,130; 
000,000 in the same period. 

Deducting the disbursements paid from net profits, 
there is left a surplus of approximately $420,000,000. 
Of this more than $315,000,000 has been accumulated 
over the last nine years. In other words, the Stand- 
ard Oil Company in that period paid to shareholders 
approximately $358,000,000 out of net profits of more 
than $673,000,000. : 

Although the net available for dividends is given 
as $80,000,000 a year over the last several years, tt 
is believed to have been much larger. The company 1s 
doing the largest business in its history, and earnings 
are larger in consequence. 


WORK MAKES TIME FLY. 


If you find that time hangs heavily upon your hands, 
put the clock away in the back room and go to work. 
The busy man never finds time dragging. 
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Sprague Canning Machinery Company’s guarantee of perfect satisfaction. Price complete, with 50 feet of track and cables, $300.00 
aan tn Hoopeston, Illinois. For further information and catalogues, address 


Sprague Canning Machinery Company, _ Sole Owners and Manutacturers, Chicago, Illinois. 
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BOOKS YOU OUGHT to HAVE 





A Complete 


Coursein Canning 


Being a Thorough Exposition of Practi- 
cal Methods of Hermetically Sealing 
Canned Goods, and Preserving Fruits 
and Vegetables. 


Byan Expert Processorand Chemist 


This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes Readily 
Mastered. 


PRICE $5.00 


Order through THE CANNER CASH WITH ORDER 





PROF. DUCKWALL’S New Book 
Canning and Preserving 


WITH 


Bacteriological Technique 
478 PAGES, 22] ILLUSTRATIONS. BEAUTIFULLY BOUND IN CLOTH 








§|A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 
Processors. 


§,A manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 


Price $5.00 


FOR SALE BY 


“THE CANNER’, 5 WABASH AVE., CHICAGO 


Postage 29c 


























GOOD BOOKS Fer4 


Canner’s Library 


Canning and Preserving, with bmcteriological Tech- 
nique, by E. W. Duckwall, M. S.; 500 pages; $5.00. 
Pestage, 29 cents. 

Silos, Emsilage and Silage. By Manly Miles, M D., 
F. B. M. S. Illustrated. 100 pages. 5x7 in. Cloth, 
50 cts. 

Asparagus. By F. M. Hexamer. Illustrated. 174 
pages, 5x7 im. Cloth. 50 cents. 

The Book of Corn. By Herbert Myrick, assisted by 
A. D. Shamel, E. A. Burnett, A. W. Fulton, B. W. Snow, 
and ether specialists. Illustrated. Upwards ef 500 
pages, 5x7 in. Cloth. $1.50. 

Field Netes on Apple Culture. By Prof. L. M. Bailey, 
Jr. Illustrated. 90 pages, 5x7 in. Cloth. 75 cts. 

Peack Culture. By J. Alexander Fultcn. Illustrated. 
204 pages, 5x7 in. Cloth. $1.00. 

Insects and Insecticides. By Clarence M. Weed. Illus- 
trated. 334 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. 8S. Fuller. Illustrated. 
6x7 im. Cloth. 25 cts. 

Plums and Plum Culture. By Prof. F. A. Waugh. 
Mlustrated. 391 pages, 5x7 in. Cloth. $1.50. 

Spraying Crops—Why, When and How. By Clarence 
M. Weed. Illustrated. 6x7 in. 150 pages. Cloth. 5@ 
eta. 








@rder through the CANNER, & Wabash Ave., 
Chicago. CASH WITH ORDER. 











For New Subscribers 





THE CANNER PUBLISHING CO. 


5 Wabash Avenue - Chicago 





Please send us THE CANNER AND DRIED 
FRUIT PACKER for ONE YEAR, for which 
we will remit Three Dollars (Foreign Subscrip- 
tions Five Dollars) within the next sixty days. 





























Canners’ Associations 


Below are listed the principal associations in the canning and allied industries in the United 
States. Communications should be addressed to the secretaries, who will furnish information in regard 
to dues, eligibility to membership, etc. 

“In Union There is Strength” 


National Canners’ Association. 


L. A. seane, ion W. R. ROACH, } mw FRANK E, GORRELL, Sec’y and Treas., 
Chillicothe, 
put, as follows: Packers from 1,000 to 5,000 cases, $5.00; 50,000 to 100,000, $10.00; 108,000 te 








are gradua to out 
wo. $15. 15.005 150,000 to soes00 000, $28 $25.00; exceeding 200,000, $50.00. 





@estern Canners’ Association. 
W. R. ROACH, President, GENE DICKINSON, Vice-President, FRIEND F, WILEY, Seo’y and Treas., 
Hart, Mich. Eureka, Tl. Edinburgh, Ind. 





“ " Tiltinois {Canners’ Association. 
a. W. pee. Pa gp joo Pusnident, Gene Sen, Ov y-Treas, 


Southern Canners’ Assoctation. 


B, 4. CRADDO President, J. ©. SAUNDERS, JR., Vice-Presideat, FESTUS RHODES, Seo’y and Treas., 
Humboldt, Tenn. Lebanon, ‘Tenn. Whiteville, 


Indiana Canners’ Association. 


6. W, MoREFESLDS, President, CHAS. eae ~~ Vice-President, F. JOS. SCHULER, Seo’y and Treas., 


Crothersville. 
Ohio Canners’ Association. 
J. ©. WARVEL, President, L. A. SEARS, Vice-President, JAS. STOOPS, Sec’y and Treas., 
Van Wert. Chillicothe, Dayton. 
Tri-State Packers’ Association. 


7 FFECKER, Smyrna, Del. E, ouaneena: Vi poe Seaf Del. Bene. § 8. Foss. Vieuppesthent 7 
0. Bas T. SErcHTsOm.” Vice-President, Easton, M — OM sy ASHIELL, Geo Secretary and Treasurer, nec Rome 

















Kentucky Packers’ Association. 


z. 0, TANNER, President, STEELE READING, Secretary, 
MoKinley. Frankfort. 





_ Camere’ League of California. 


, GRAHAM, President. San J . EF. ~~~ View Buastiont, Les case. ISIDOR JACOBS, Vice-President, San Francisco, 
< HENRY P. DIMOND, paiva San Francisco. cisco Y DEMING, Treasurer, Ban Prensinde 


New York State Canned Goods Packers’ Heeceiation. 
JAMES , B. oe President, E. 8. THO: Ges. Vice-President, A. B. HATFIELD, A. B. HUNT, Treasurer, 
. %. Geneva, N. Y. Utiea, HN. aes Oswego, N. Y. 


Iowa Canners’ Association. 
BR. 0. WOODARD, President, JACOB Stn mam nny Vice-Pres., E. W. VIRDEN, Seo’y and Treas., 
Elgin. Independen Cedar Rapids. 











vite a Vi te Con ’ Fiseodtatt A. M. HATCH, Treasurer, 
| A og ~~ meme . Bh ay . - A Seeneiay, Paibesit. » 


Missouri Valley Canners’ Heeceia 


tion. 
R. B. GILLETTE, President, Marionville L. W. STAGNER, Tripoli, Iowa. L. I, MOORE, Seo’y and Treas., Oregen. 


Glisconsin Camers’ Association. fic 
WwW. G sey President, WwW. a7. Vice-President, C. MADSEN, Treasurer, CHAS. pA. , BSeoretary, 


Michigan Canners’ Association. 


R. ROACH, Vice-President, FRANK GERBER, Treasurer, 
Hart, Mich. mont, Mich. 


‘Geen ~~ ~ “Seppe Virginia Canners’ Association. oo RS Pe. 
Canning Miao a Soar Supplice Hssoetation. 


; J. T, WHITEHURST, Vice-President. 
at feoy Baltimore, Ma. 


National Canned Goods and ae d fruit Brokere’ Hesociation. 


©, S. JONES, President, M. HOBBS H. 0. GILBERT, Treasurer 
Peoria, Til. Chicago, sma Indianapolis, Ind. 


National Food Manufacturere’ Heso Hesociation. 


Tv. Z. Gaaae enetent, s. Vi, T. J. moRDay, | Segond Vice-President, 
FRANK 8. ouoes, id "Viow President WILLIAM H. ae aah Treasurer, E. C. sOHNBOM, Secretary. 
a MT per year. Philadelphia. 
Gulf Coast Canners’ Hesceiation 
GOHAS, CH, President, Ww. I, HEIDENHEIM, Secretary-Treasurer, 
hy oe Louis. Deed. Biloxi. 











W. 8S. THOMAS, President, 
Grand Rapids, Mich. 








GEO. W. COBB, President, 
Fairport, i. Y. 














Baltimore Carmed Goods Exchange 


| OEM &, GIBBS, JR., President. A. T. MYER, Vice-Presi W. F. ASSAU, LEANDER LANGRALL, Treasurer. 
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Wheeling Cans an 
Solder Hemmed Cay 


Our Solder Hemmed Caps, which we are now 
prepared to furnish with all cans are the best in 
the market. The Solder is in the right place ae 


Plenty of it. 


@_ During the past year we have doubled our 
capacity and are now prepared to ship 1,000,000 
cans per day during the Rush Season. 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President 


WHEELING CAN COMPANY 
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